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“The most support for enterprise 
computing out of the box!” 

INFOWORLD 

Looking for the easiest, fastest way to create great-looking reports from any 
database? Impromptu strikes the perfect corporate balance: it lets users create 
sophisticated reports, while administrators keep full control over database 
security. Choose Impromptu, the unparalleled corporate standard for 
enterprise reporting. 



Insulated from database structure 
Query and reporting within a single 
module 

Direct interaction with query and 
report elements 

1 Drag-and-drop report layout 
1 Report against database directly, 
local cache, or portable snapshot 
1 If-then-else exception logic 
1 Amazing ‘Format Like...’ formats a 
report to look like any other report 



summaries, calculations or any data 
value in any header/footer 
' Flexible calculated columns 
' Powerful filters including pick lists 
and parameter prompts 

■ Headers/footers for all report sections 
with graphic support 

■ Descriptive names for reports and 


Eliminate reporting backlog without 
added application development 
backlog 

Move mission-critical data out of 
the data center and into the 
hands of users 

Cut costs associated with rolling 
out to a large number of users 
Reduce impact on database and 
network resources 
Retain control over table join 
activity 

Limit or prevent costly query activity 
Manage multiple user communities 
from a single administrative “cockpit” 

Ideal Desktop Integration 

Export to Text, Delimited ASCII, Excel, 
Lotus 1-2-3, dBase, FrameMaker, SQL, 
Cognos PowerPlay 
Create crosstab reports with Excel, 
Lotus 1-2-3 for Windows and 
Quattro Pro for Windows 
OLE support 


impromptu' 


“Usability makes Impromptu a 
standout in the data access and 
reporting tools market.” 

Clare Gillan, 
Program Director, IDC 

“I love the product! Impromptu 
2.0 has a very well-designed user 
interface that makes the most 
complicated queries and reports 
simple to perform.” 
Judith Hurwit 2 , 
Hurwitz Consulting Group 

“IS managers suffering from that 
familiar catch-22 - providing 
data for end-user reports while 
shielding those same users from 
the complexity of that data - 
will like Impromptu’s well- 
designed report writer and DBA 
tools. We found Impromptu to 
be very easy to set up and use.” 

PC WEEK 

“With Impromptu 2.0, Cognos 
has raised ease-of-use to a new 
high in this category.” 

Tom Wood, 
Senior Industry Analyst, 
Business Research Group 

“We were impressed by 

Impromptu from Cognos. Its 
well-planned design, speedy 
performance and excellent 
support for enterprise computing 
make it a strong contender.” 

INFOWORLD 




Tools That Build Business 



Call today and put Impromptu 
on every desktop in your corporation! 

Call: 008 811 910 
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IN THE KNOW 


PRODUCT TUTORIAL 
ACCESS 


DE BONO BOOK 
BONUS 


TRAINING & 
USER GROUPS 


UPGRADES - 
SAVE UP TO $30 



ZAP, BANG, POW! 



THE WIZ REVEALS ALL 

The Wiz dazzles us by explaining the mystery of Excel 3-D 
charts, and points out the power of Word 6.0 for Windows. 


CCMAUNIQUE 


Reader power! 

Hello! During the past four weeks I’ve been busy getting to know 
Communique and learning haw to fill the shoes of former editor, Max 
Anderson, who, after more than a year guiding the direction of Communique, 
has left to pursue a freelance journalist’s career. Fans of Max should take solace 
in the thought that he’ll still be writing the occassional article for us. 

Meanwhile, back at the bunker, I’ve gotten to know Communique and, more 
importantly, a fair number of its readers, pretty well during my first month 
In fact, not a day has gone by without some form of contact from 
Communique’s massive readership. 

Most mornings when I arrive at the office there’s a small pile of letters 
resting on my keyboard - our mailman comes very early, ready. I’m always at 
my desk by 8.30am. The letters themselves are a mixed bag of compliments, 
complaints, questions and advice. There’s nothing terribly unusual about 
them. All magazines get mail. But with Communique there is a difference - 
one that sets the magazine apart from other computer titles. 

Each letter to Communique represents the very real two way communica¬ 
tion which exists between the magazine and its readers. 

For some years now I’ve worked on computer industry publications and at 
each the letters came through in a trickle. Often weeks would pass with no 
feedback, and the staff would live in a virtual void, their only data coming 
from a small circle of industry contacts, marketing people, public relations folk 
and competitive publications. Not so at Communique! 

A great deal of this magazine is handed over to you (out of 28 pages of 
editorial in lost month’s issue, 8 were directly influenced by you, the reader - 
Your Say, Ask the Wiz and Hot & Tips - and another 5 were tutorials designed 
to help make you more productive) and you can contribute to much of the 
magazine for the cost of a postage stamp. 

Another major influence on what goes into the magazine has been 
Communique’s annual Readership Survey. We’ve just compiled the second one 
and the results are on page 19. Last year Communique had a total face lift as a 
result of the survey, and this year we’ve upped the hints and tips section with 
the introduction of Ask the Wizard because that’s what you told us you wanted. 

More changes are planned. 

Prom an outsider’s point of view, stepping in for the first time, 
Communique is unusual. The major strength of Communique - a magazine 
that could all too easily be a simple propaganda tool for Microsoft - is that its 
readers remain the biggest influencers of what it is about and where it’s going. 

Enjoy the issue! 


Darren Edwards 

In case you were wondering about our icons: 




We welcome letters on 
all subjects regarding 
Microsoft and 
Communique. 

Send to: YOUR SAY, 

Communique 

Magazine, 

94-96 Pacific Highway, 
St Leonards, Sydney, 
NSW 2065. 
Communique regrets 
we are unable to enter 
into individual corre¬ 
spondence; we reserve 
the right to edit letters 
for reasons of space; 
and the views 
expressed on these 
pages do not 
necessarily represent 
those of Communique 
magazine or Microsoft 
Pty Ltd. 
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Delivering the 
bads 

Dear Communique, 
I’ve just responded to 
your readership survey 
and overall I find the 
magazine most 
informative and useful 
(see survey results, 
page 19, this issue - 
Ed). However, 
responding has 
galvanised me into 
writing about an area 
where I believe 
Communique members 
aren’t well served. 

The company 
should be commended 
on the fact that it makes 
its products available at 


very competitive prices 
to Communique 
members. However, I 
believe it lets itself and 
its members down 
badly with its delivery 
time of four weeks on 
those products and, as a 
result, destroys one of 
the advantages 
Communique members 
pay for in their 
subscription. 

I think it’s fair to say 
that when a decision to 
buy is made the product 
is required straightaway 
and not in four weeks’ 
time. This need is 
particularly evident 
when it involves a 


requirement for study, 
which leads me to my 
most recent example of 
the aforementioned 
problem. Communique 
offered Works for 
Windows upgrade for 
$90 but with four weeks 
delivery. I was able to 
acquire from my local 
software supplier the 
same product for $105 
[Academic price] on the 
spot and could start to 
use it immediately. 

While it’s fair to say 
the company doesn’t 
lose a sale, I think that 
for the people who have 
the greatest interest in 
its products, Microsoft 
should sharpen its 
delivery procedures 
and at least give 
Communique members 
a better go. 

David Simcox 
Vermont East, Vic. 

Too Slow! 

Dear Communique, 

Over the years I’ve 
purchased a substantial 
amount of Microsoft 
software from the Sales 
Information Centre. 
Whilst the service has 
always been good, one 
factor has consistently 
let down your 
team.. .delivery time. 

In January this year 
I responded to a mail- 
out from Microsoft 
regarding a special 
Visual C++ offer by 
placing an order with 
the Sales Information 
Centre. Towards the 
end of April it still 
hadn’t arrived. I phoned 
the SIC at least six 
times to query this. 


Each time I was told: 
“Three more weeks.” 
Having to wait nearly 
four months for a piece 
of software is more 
than unreasonable. 

I’m also a reseller of 
Microsoft products and 
haven’t found my 
experience to be 
unique. Having to wait 
four to five weeks for 
such standard products 
as Microsoft Word is 
causing us to lose sales 
and consequently 
clients. It also affects 
the image of my 
business and hence its 
long-term success. I feel 
that you urgently need 
to look into this 


left King 
Carine, WA. 

Stock horror! 

Dear Communique, 

I am writing to you in 
regard to a growing 
concern of mine 
regarding Microsoft’s 
supply of products. 
Recently I ordered 
Visual Basic 3.0 and at 
the time was told to 
expect a two week 
delivery period. This I 
accepted grudgingly. 
Two weeks is a long 
time to wait by any 
standard. Many 
companies will supply 
software in a much 
shorter period of time, 
even if they don’t have 
any in stock at the time 
of the order being 
placed. 

After two weeks my 
order hadn’t come 
through, so I called 
Microsoft and was told 
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member, fill in the subscription 
card located in the Member 
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For upgrades of Microsoft 
products, fill in the upgrade 
coupon located in the Member 
Benefits section or post 
correspondence to Microsoft 

Locked Bag 58, North Ryde 
NSW 2113. 

For other information about 
Microsoft products, please 
contact Sales Information 
Centre on (02) 8702111. 

No responsibility is accepted 
by the editor for the 
accuracy of information in 
'Mis publication. 
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there were delays, but 
that within the week I 
should receive my copy. 
The third week passed 
and I still hadn’t 
received Visual Basic 
3.0.1 telephoned 
Microsoft this morning 
and was told that it was 
out of stock with back¬ 
orders of 280 copies 
and that, hopefully, 
stock would be coming 
from the US within the 
next three weeks. I 
must say that I’m not 
inspired that this 
statement will prove 
correct! 

As a small business, 
we’re relying on 
Microsoft to deliver. 
Personally I find it 
unacceptable that 
getting hold of a 
popular product should 
take such a long time. 

Greg Johnson 

Pymble, NSW 

Microsoft replies: 

Delayed, product deliv¬ 
ery is an issue that has 
been raised by a num¬ 
ber of customers and 
we acknowledge that it 
is something that needs 
addressing. Our prod¬ 
uct supplies have 
always been influenced 
by our geographical 
remoteness to 
Microsoft’s manufac¬ 
turing plant in the US 
and this issue has 
become a major focus 
for the Australian 
subsidiary. Steps are 
now being taken to 
address the issue. 
Microsoft Australia has 
recently appointed one 
of the world’s largest 


publishing, merchan¬ 
dising and informa¬ 
tion technology docu¬ 
mentation fulfilment 
and distribution 
companies to com¬ 
mence local manufac¬ 
ture of Microsoft 
packaged software for 
the Australian and 
New Zealand markets. 
Local manufacture will 



be expanded over the 
coming months and 
will eventually indude 
all volume products in 
the Microsoft family. 

So, while we won’t be 
manufacturing every 
Microsoft product 
straight away, and we 
will still be rdying on 
the US for some of our 
product supply, this is 
certainly a step in the 
right direction. We 
know how keen you are 
to receive your new 
product and we want 
you to receive it as 
quickly as possible! 
Editor replies: 

Here at Communique 
we are also faced with 
a dilemma, due to the 
lead time between 
putting each issue to 
bed and its reaching its 
readers. We will always 
endeavour to provide 
the most accurate and 


up-to-date shipping 
information for new 
products featured in 
the In the Know sec¬ 
tion, but on some 
occasions the dates do 
change. This is why we 
have introduced In the 
Know’s Stop Press 
section, so we can 
notify you of any 
shipping delays on 
previously announced 
products. 

Encore! 

Dear Communique, 
Regarding Pour ecrire 
enfrangais (July 1994 
issue), one could use at 
least two methods in 
Word 6.0 for Windows 
to solve the problem: 

(i) Make an auto 
text (glossary) item of 
each accented 
character, assigning 
appropriate two or 
three letter codes, eg., 
ea for e aigu (e), eag for 
e aigu grand (E), ag for 
a grave (a), id for i 
diaeresis 00, idg for i 
diaeresis grand (T), etc. 
This is quite adequate if 
only short segments of 
the text are in French, 
but slows one down 
considerably during 
more sustained 
exercises. 

(ii) A shareware 
program, The Beta 
Utility v.2.14, created 
by Andrew Fountain, 
creates accents 
automatically - and 
delightfully - using a 
single number pad or 
symbol keystroke after 
the character requiring 
a foreign accent. It 


works in Works for 
Windows 3.0 as well as 
in Word 6.0.1 hope that 
your correspondent and 
other readers find it as 
useful as I did. 

George Nikolic 
Woden, ACT 

Microsoft replies: 

The solutions you have 
suggested will solve this 
issue for shorter docu¬ 
ments. To increase the 
typing speed you may 
want to assign an 
AutoCorrect entry to 
apply the required 
characters as you type. 
For example e~ for e, 
-efore, e A fore, ande: 
for e, and so on The 
corrections will then be 
applied as you type the 
document without the 
need to update the 
bookmarks. 



Breaking all 
the rules 
Dear Communique, 
Having just read the 
July issue of 
Communique, I’d like 
to have a grizzle about 
page layout. It seems 
your magazine’s 
designers and the 
author of “e-mail and e- 
manners” have 
forgotten a basic rule of 
layout, or the rules have 
changed since I studied 
technical drawing. 

I was taught that if 
any material (text or 


illustration) required 
the page to be rotated 
to correctly view that 
material, then the 
material should be 
oriented such that the 
page was rotated 90° 
clockwise to read it. Not 
only are your e-mail 
faces typed the wrong 
way around, but several 
page headings with 
landscape text (an 
extremely poor 
graphics technique in 
the first place - very 
annoying to try to read) 
also have that text 
upside-down. 

As punishment, I 
insist that all your 
authors and layout 
‘artists’ be made to read 
the “Style Manual” 
(Australian Government 
Publishing Service), and 
especially read 
“Communication, or 
Just Making Pretty 
Shapes?” by Colin 
Wheildon (Newspaper 
Advertising Bureau of 
Australia). 

Magazines (especi¬ 
ally technically-oriented 
ones) should above all 
be easy to read, not 
necessarily pretty to 
look at if at the expense 
of readability. 

Daniel Ford 
Beecroft, NSW. 

Editor replies: 

Thanks for your feed¬ 
back. It has been passed 
on to our design and 
production people, who 
even now are digging 
into petty cash to 
purchase the books you 
have suggested. 
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Microsoft Office 4.2 
for the Macintosh 
and PowerMacintosh 



Microsoft Excel 5.0 
for the Macintosh 
and Power Macintosh 



Microsoft Office 4.2 for 
the Macintosh and 
Power Macintosh 

The new Microsoft Office 
Standard Edition for the 
Macintosh, version 4.2, delivers 
three important new 
technologies for improving ease 
of use, integration and 
programmability. The edition 
consists of Word 6.0, Excel 5.0, 
PowerPoint 4.0, and a 
Microsoft Mail 3.1 workstation 
licence. 

IntelliSense features 
include Wizards, which provide 
step-by-step guidance on many 
tasks, Cue Cards, intuitive help 
systems that anticipate your 
needs and problems, and the 
Tip Wizard, an assistant in 
Microsoft Excel 5.0 which 
observes you in action and then 
offers suggestions for 
accomplishing the same tasks 
more easily. 

OfficeLinks makes it easy to 
combine information from 
multiple applications. Much of 
the OfficeLinks technology is 
based on the open industry 
standard, Object Linking and 
Embedding 2.0 (OLE 2.0). By 
using applications that support 
OLE 2.0, you can easily create, 
edit and publish rich 
documents that combine 
information from multiple 
sources. Now, the Microsoft 
Visual Basic programming 
system, Applications Edition is 
integrated directly into 
Microsoft Office which means 
that Office has now become a 
very powerful development 
platform for custom solutions. 

In Office version 4.2, more 
than 100 common tasks were 


integrated by providing a 
number of AutoTools that are 
accessible using either 
keystroke commands, menu 
options or toolbars. A sampling 
of the AutoTools available 
include AutoFormat, 
AutoCorrect, AutoSelect, 
AutoFill, AutoBullets, 

AutoSum, and AutoControl. In 
addition to IntelliSense, other 
Help features in Office that 
make learning easy include 
ToolTips, Online, context- 
sensitive help, and Print 
documentation. 

The Microsoft Office family 
of programs is designed from 
the ground up to work together. 
Office 4.2 for the Macintosh 
and the Power Macintosh 
will be available from 
resellers in November. 
Customers purchasing 
Office 3.0 for the Macintosh 
between August I, 1994 and 
December 31, 1994 are 
eligible for a free upgrade to 
Office 4.2 for the Macintosh 
and Power Macintosh, upon 
receipt of proof of purchase. 




Microsoft Excel 5.0 for 
Macintosh and Power 
Macintosh 

Excel 5.0 for the Macintosh 
and Power Macintosh, are 
major upgrades to the world’s 
best selling spreadsheet for the 
Apple Macintosh. 

Among the new. features of 
Excel 5.0 for Mac are: 

• Tip Wizards. Observe your 
actions and provide 
personalised advice on how 
you can be more productive. 

• Drag and Plot. Drag and Plot 
allows you to easily update 
charts to include new data 

• Text Import Wizard. To 
automate the process of 
importing text files. 

• PivotTables. A dynamic, 
multi-dimensional data 
analysis and reporting tool 
which allows you to visually 
alter the way categories are 
displayed, or regroup or re¬ 
aggregate data “on the fly.” 

• OLE 2.0 in-place editing. 
Double-click on an object, 
such as a Microsoft Excel 
worksheet embedded within 
a Word document, and the 
Microsoft Excel menus and 
toolbars seamlessly appear. 

• User interface consistency. 
Microsoft Excel 5.0 menus 
and commands, dialog 
boxes, and toolbars were 
extensively redesigned for 
consistency with the 
Microsoft family of 
applications. 

• Visual Basic, Applications 
Edition. The creation of 
custom solutions is now 
easier with the inclusion of a 
consistent, shared 
application macro language 
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PowerPoint 4.0 
for the Macintosh 
and Power Macintosh 



Microsoft Word 6.0 
for the Macintosh 
and Power Macintosh 



Microsoft Home Mouse 


based on the Microsoft 
Visual Basic syntax. 

• QuickDraw GX Printing 
Support. Excel 5.0 now 
supports Apple’s QuickDraw 
GX printing to give 
spreadsheet users access to 
QuickDraw improvement. 

• AOCE Support. Microsoft 
Excel for the Mac supports 
PoweiTalk, the Mac’s 
messaging system, which 
uses AOCE, or Apple Open 
Collaboration Environment, 
to perform messaging 
functions in Mac 
environments. 

Other new tools include 
Cascading menus, Tab dialog 
boxes, Tear-off palettes, 
Workbook tabs, Rich Cell 
Editing, Custom AutoFill, 

Group editing of worksheets, 

3D formulas, Enhanced 
AutoSum, AutoFilter, 

Automatic subtotals, In-place 
editing of embedded charts. 
Excel 5.0 for the Macintosh 
and Power Macintosh will be 
available from resellers in 
late September. Customers 
purchasing Excel 4.0 for the 
Macintosh between August 
I, and December 31, 1994 
are eligible for a free 
upgrade to Excel 5.0 for 
Macintosh and Power 
Macintosh, upon receipt of 
proof of purchase. 
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PowerPoint 4.0 for 
Macintosh and Power 
Macintosh 

This powerful new version of 
PowerPoint delivers innovative 
Wizards via Microsoft 
IntelliSense technology, 
increased ease-of-use, and 
unrivalled cross-platform 
support: all key capabilities that 
empower you to present more 
effectively than ever before. 
Using Microsoft’s IntelliSense 
Technology, PowerPoint 4.0 
intelligently automates routine 
tasks to allow you to delegate 
these tasks to PowerPoint. 

• Pick a Look Wizard. The Pick 
a Look Wizard automates the 
routine tasks of formatting 
presentations. 

• AutoLayout Gallery. 
PowerPoint’s new 
AutoLayout feature makes it 
easy to select from 21 
different slide layouts. 
PowerPoint 4.0 is the first 
presentation graphics 
product that provides a 
gallery of thumbnail 
sketches to select from. 

• Easy to Use Drawing Tools. 
PowerPoint’s drawing 
features are designed to 
produce professional images 
and artwork for 
presentations quickly and 
easily. Now you have one 
click access to over 50 
drawing tools. 

• OrgCharts are now easily 
created using the new 
OrgChart Tool. 

• Clip Art Gallery. The amount 
of clip art has been doubled 
and it’s now easy to access 
using the new Clip Art 


Gallery. Features 1100 colour 
Clip Art images. 

With PowerPoint 4.0, Word 
or Excel users already know 
how to perform at least 100 
actions in PowerPoint. 
Integration with Word and 
Excel has been improved 
dramatically. 

Also included are features 
consistent with other Microsoft 
products including: Drag and 
Drop, AutoSelect, Customisable 
Toolbars, ToolTips, Most 
Recently Used files, fonts and 
an informative status bar. 
PowerPoint 4.0 for the 
Macintosh and Power 
Macintosh will be available 
from resellers in October. 
Customers purchasing 
PowerPoint 3.0 for the 
Macintosh between August 
1, 1994 and December 31, 
1994 are eligible for a free 
upgrade to PowerPoint 4.0 
for the Macintosh and 
Power Macintosh, upon 
receipt of proof purchase. 
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Microsoft Word 6.0 for 
the Macintosh and 
Power Macintosh 

Word 6.0 for the Macintosh and 
Power Macintosh are mqjor 
upgrades to the world’s best 
selling word processor for the 
Apple Macintosh 
Enhancements include: 

• cross platform compatibility 
Word 6.0 for Mac and Power 
Mac, share a virtually 
identical interface, feature 
set, and binary file format 
with Word 6.0 for Windows. 

• a multi-level undo and redo 
feature, which allows you to 
undo or redo the last 100 
actions. 

• AutoCorrect corrects the 
most common typographical 
and spelling errors on the fly. 

• The majority of Word’s Visual 
Dialogue Boxes have been 
dramatically enhanced in 
version 6.0 to make them 
more intuitive by providing 
rich visual feedback. 

• Now you can continue 
editing at all levels of 
magnifications. Documents 
can be zoomed from 10 to 
200% and still be edited. 

• Using AutoFormat Word 6.0 
can now automatically 
analyse and format 
documents, creating nicely 
formatted documents from 
straight text or even raw 
e-mail text 

• Complementing 
AutoFormatter, you can 
access the Style Gallery to 
choose from a wide variety 
of supplied style sheets. You 
can then preview the effect 
of a style sheet before 
applying it. 


• Word 6.0 can AutoFormat 
tables just like Microsoft 
Excel. You can now pick 
from a number of preset 
formats and then vary these 
by adding colour and 
designating special rows and 
columns. 

• In Word 6.0 all views of your 
document are fully editable, 
including Print Preview. 

• Word 6.0 allows Multi-Page 
Views, including the ability 
to display dozens of fully 
editable thumbnails at once. 
The number is limited only 
by screen resolution. 

Other aspects of Word 6.0 
to have been improved include 
all aspects of Word’s mail and 
merging functions, a toolbar 
which makes it easier to insert 
merge fields, insert Word fields, 
search for information about a 
specific field, and preview one 
or more merge documents 
before you actually conduct a 
merge has also been included. 
Microsoft Word 6.0 for 
Macintosh and Power 
Macintosh will be available 
from resellers in October. 
Customers purchasing 
Word 5.1 for the Macintosh 
between August I, 1994 and 
December 31, 1994 are 
eligible for a free upgrade to 
Word 6.0 for the Macintosh, 
upon receipt of proof of 
purchase. 




Microsoft Home 
Mouse 

Microsoft has taken its history 
of creating high-quality 
pointing-device products for 
business users and applied this 
experience and technology to 
the home computer market 
with the release of the 
Microsoft Home Mouse. 

Knowing that, unlike the 
corporate user, the home 
mouse user is looking for fun 
and educational products 
rather than focusing primarily 
on increased productivity, 
Microsoft sought to design a 
high-quality pointing device 
that brings fun and productivity 
to the home mousing 
experience. 

As Microsoft’s first 
hardware product created 
specifically for the home, the 
Home Mouse mimics a home in 
its physical design. The two 
buttons on the mouse are 
shaped like the roof line of a 
house, and the cord connection 
is designed as a chimney. 

The Home Mouse, which 
comes in slate-blue rather than 
corporate grey, will ship with its 
own software driver that will 
help animate the home 
computing experience. 

Through the use of special- 
effects options in the mouse 
manager, family members can 
add sound and animation to 
their mouse tasks. For 
example, when the stars option 
is selected, a trail of sparkles 
and falling stars accompanies 
the movement of a child’s 
artwork file across the screen. 
Or, double-clicking may 
activate a chirping sound or 



one of more than 20 different 
sounds available in the 
software driver. The pointer 
can also change appearance by 
adopting one of five themes: an 
aeroplane that changes flight- 
path directions when a 
document is being resized; a 
musical instrument that takes 
on the shape of a snare drum 
while an application is starting; 
and other themes, including 
dancing, sports and food. 

In addition to the playful 
software features, the software 
driver also contains several 
features to make mouse use 
easier. Both buttons on the 
Home Mouse can be 
programmed to act as the 
primary or secondary button. 
By selecting the software 
option and clicking both 
buttons at the same time, a 
third mouse button can be 
created. Continuing the 
tradition begun with the 
original Microsoft Mouse, the 
software driver also allows for 
changes to the pointer speed, 
size and tint 

The Microsoft Home Mouse 
will be available from 
resellers in September. 
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Microsoft, Justice 
Department, and 
European Commission 
Reach Settlement 

Four years of government 
investigation ended recently 
when Microsoft reached a 
settlement with the US Justice 
Department and the 
Directorate-General IV (DGIV) 
of the European Commission. 

The Justice Department 
and DG IV scrutinised a wide 
variety of Microsoft’s business 
practices, including complaints 
raised by Microsoft’s 
competitors. Despite the wide 
scope of the investigations, in 
the end the areas of concern 
were confined to the narrow 


issues of Microsoft’s Original 
Equipment Manufacturer 
(OEM) licensing practices and 
non-disclosure agreements for 
pre-commercial releases of 
certain operating systems 
products. 

“We are particularly 
gratified that we were able to 
settle these issues with the 
Justice Department and DG IV 
simultaneously and on the 
same terms,” said Bill Gates, 
Chairman and CEO of 
Microsoft. “Many of our 
customers do business on a 
global basis, and we are pleased 
that we have resolved this in a 
manner that will enable them to 
continue to license software 
from us easily and 
inexpensively throughout the 
world.” 

The specific areas covered 
under the settlement pertain 
only to Microsoft’s software 
licence agreements with OEMs 
and non-disclosure agreements 
for pre-release versions of 
operating systems products. 

“We are pleased that we 


were able to reach an 
accommodation with these 
governments on terms that give 
them assurances that we 
compete lawfully,” said Bill 
Neukom, Senior Vice President 
of Law and Corporate Affairs at 
Microsoft. 

“While Microsoft has 
always believed it conducts its 
business in full compliance 
with the law, it will make 
certain changes in its OEM 
licensing practices,” Neukom 
added. “With respect to non¬ 
disclosure agreements, we have 
agreed to a uniform duration 
and clarified the rights and 
responsibilities of those 
signing. This settlement 
agreement allows us to allay 
the concerns of the two 
governments without 


sacrificing our ability to meet 
the needs of our customers.” 

The settlement concludes a 
year-long Justice Department 
investigation as well as a 
concurrent inquiry by DG IV 
that was initiated by a 
competitor’s complaint. The 
Justice Department 
investigation followed a three- 
year Federal Trade Commission 
investigation, in which the FTC 
did not take any action.* 

Microsoft to Eliminate 
Recommended Retail 
Prices 

Beginning September 1,1994, 
Microsoft will no longer use the 
convention of publishing 
recommended retail prices 
(RRPs) in Australia 

“Following a long period of 



Gavrin: “No longer a meaningful link between the price paid and 
the advertised RRP. ” 




Lexmark’s new high speed Windows-based printer. 


consultation with its channel 
partners and end-user 
customers, Microsoft has 
decided to eliminate its use of 
RRPs,” said Toby Gawin, 
Microsoft Australia’s National 
Distribution and Retail Manager. 
“Many customers felt there was 
no longer a meaningful link 
between the price paid and the 
advertised RRR” 

Without RRPs Microsoft 
will now communicate an 
“estimated retail price” and 
refer customer pricing inquiries 
to their nearest Reseller or 
Retailer of Microsoft products. 
Gawin added that this method 
would convey far more 
meaningful information to a 
prospective purchaser. 

Gawin also said that there 
would be benefits in clearing up 
misunderstandings relating to 
price among users, especially 
among new customers. “We 
believe that it is misleading our 
customers to quote a price that 
is not used except by ourselves 
as a point of reference,” he 
added. 

“The discrepancy between 
RRPs and street prices for PC 
software and hardware has 
become so great that RRPs no 
longer serve their original 
intended purpose of 
communicating to end users 
what they should expect to pay. 

The decision in Australia is 
in line with moves made by 
Microsoft Europe and 
Microsoft Corporation in the 
US, both of which have already 
moved over to this model 
during the past 12 months. • 

Gates gets award 
from peers 

Bill Gates wheeled out his 
tuxedo recently when US-based 
magazine, Chief Executive, 


awarded Microsoft’s Chairman 
its Chief Executive Of The Year 
award. Gates is the youngest 
CEO ever to win the award, 
which was presented at a gala 
bash in New York by last year’s 
winner, Jack Welch, the 
chairman and CEO of General 
Electric. 

Gates is also the first 
computer industry luminary to 
pick up the award. The winner 
is selected after the magazine’s 
readers nominate the award’s 
candidates. The winner of the 
top award is then named from a 



Windows NT 
Business Solutions 

This is your chance to see the 
latest in corporate and line of 
business applications designed 
specifically for Windows NT 
The focus of this seminar is on 
delivering business value. 
Sessions for the Windows NT 
Business Solutions seminar 
series are as follows: 
Adelaide 

Tuesday, II October 
Adelaide Hilton 

Sydney 

Tuesday, 18 October 
The Regent Hotel 
Melbourne 
Thursday, 20 October 
Radisson President Hotel 
Canberra 
Tuesday, I November 
National Convention Centre 
Brisbane 

Thursday, 3 November 
Mayfair Crest Hotel 

Perth 

Thursday, 13 October 
Radisson Observation City 
Hotel 

Further information on 
session times will appear in 
October Communique. 


short list of 10 finalists by an 11 
strong panel of CEOs drawn 
from a range of industries. 

Chief Executive magazine’s 
own boss, Arnold Pollard, said 
about Gates: “In the judgment 
of his peers, Bill Gates stands 
alone among contemporary 
industry leaders in his ability to 
understand the complexities of 
managing a company that bases 
its continued success on 
technological innovation and 
creativity.” 

While no journalists were 
allowed to attend the event, 
Gates said in a prepared 
statement: “There are many 
measures of success one can 
hold themselves to. However, 
the respect of one’s peers is 
invaluable to me.” 

Another computer industry 
chief, Compaq’s Eckhard 
Pfeiffer, made it onto the short 
list of 10 finalists for the 
award.# 

Good news in print for 
Windows users 

Lexmark Australia has released 
a high speed, Windows-based 
printer which it jointly 
developed with Microsoft. The 
Lexmark WinWriter 600 laser 
printer is aimed at 


corporations, small business 
and the home market and was 
released earlier this year in 
Australia after winning the 
printer category at giant trade 
show, CeBIT 94. 

The WinWriter 600 is 
designed to be a fully integrated 
Windows-based printing 
solution and is based on 
Microsoft at Work technology, 
said Angus Robertson, printer 
product manager at Lexmark. 

Through Bi-Di (bi¬ 
directional communication) the 
printer can actually talk to the 
PC, which then passes on 
messages to the user. A 
graphical user interface and 
two-way communications also 
provides for complete setup 
and control from the PC. 

Printer and job status are given 
via audio and graphical 
messages, including situation 
specific recovery advice on the 
user’s screen, making all 
aspects of printing easier. 

Finally, included with the 
WinWriter 600 is the Microsoft 
TrueType Font Pack for 
Windows with 44 TrueType 
fonts. Six PCL fonts are also 
provided for the occasional use 
of DOS-based applications.* 








TOP DEVELOPERS IN FRONT WITH OFFICE 


Microsoft Office Dev-Ed 

A two day workshop with Jim Karabatsos, Ashley Hubbard, Brian Pearce and Richard Chua - IN SIX STATES! 


Microsoft Office 4.3 has opened up new horizons in programming power. Now you can use Office components as the 
building blocks of your own applications, or use Office as a hugely powerful development environment. The 
complexities involved in an integrated solution are high, but the payoffs in user and developer productivity are very 
exciting indeed... 

This two day, high end, developer’s workshop will show you the nuts and bolts and turn the theory into practice. 

Learn from world class Australian developers about what’s involved in the implementation of an Office solution. 
Understand the technology and the tools with the combined knowledge of crack Visual Basic, Access and Visual Basic 
for Applications programmers. Be one of the first to have these new, highly demanded skills in Australia. But hurry. 
Workshop places are definitely limited, so book now! 


TOP SPEAKERS 


TOP SUBJECTS 


► Jim Karabatsos - Managing Director of the Professional 
Training Institute, spoke at VBA and the VB Dev-Ed, one of 
the world’s best VB programmers 

► Ashley Hubbard - Analyst Programmer at Pacific Chevron 
Oil Co, spoke at VBA and the Access Dev-Ed, a crack VB 
and Access programmer with extensive experience in 
C/C++ and SQL server. 

► Brian Pearce - Managing Director of Cypopic in Canberra, 
has implemented commercial solutions in Excel using 
VBA, and is also skilled in Visual Basic, C++ and FORTRAN. 

► Stephen Moignard - Publisher of PC Developer Magazine 
and one of Australia’s most knowledgeable Access 
programmers, has been developing under Windows for 4 
years - including Excel and Word macros, he also spoke at 
the NT and Windows Database 1 & 2 seminars. 

► Richard Chua - Managing Director of Infomat, spoke at the 
Excel Developers’ Forum in Seattle and Los Angeles USA, 
and has developed widely distributed commercial systems 
with Project, Word and Excel. 


► The right tools for the right job 

► Engineering Office solutions 

► Using Excel’s component objects 

► Access as a key application 

► Microsoft Word automation techniques 

► Using the Project scheduling engine 

► Interface customisation capabilities 

► Passing data and commands to other 
applications 

► Integrated error handling and performance 
optimisations 

► Integrated solutions studio 

► The future of Microsoft Office 


Presented by PC Developer Magazine and 
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Today, Microsoft does more than just get users’ views on applicatixmsdnrdevdopment; its developers strive 
to gain an empathy with the users and their problems as part of a quest to design better products. Darren 
Edwards talks with Microsoft’s Usability chief, Mark Simpson, about how user involvement has changed 
forever - and for the better - the way products are developed 



If there was a computer industry version of Ripley’s 
“Believe It Or Not”, one of the first entries would be: 
“Software companies once developed applications 
without really consulting users ...believe it or not!” 

It’s true, but of course that was back in the dark 
ages. Today, application development teams are more 
interested in an IT version of anthropology than 
programmers who cut elegant code. Such code might 
draw wild applause from the programmers’ colleagues, 
but if its code for code’s sake, it can cause nothing but 
pain to users who have to work with the final product 

Software companies are now keen to get feedback 
from users on everything to do with an application. That 
information can then be used to improve the next 
version of the software. 

As part of the quest to get inside users’ heads, one 
firm has gone to the extent of sending its designers 
home with customers so they can eye-witness 
package opening and software installation. 


Hardware company, Hewlett-Packard (HP), 
once went to the extreme of setting up a prototype 
of a new printer in a shopping centre to gauge 
consumer reaction. Opinions were canvassed, 
received and sorted, before 21 “recommended” 
improvements were duly dispatched to the 
engineering department. Five of the 21 were 
accepted. It was only when the engineers 
themselves went to the shopping centre to see what 
all the fuss was about that they realised the benefits 
of talking to the target audience. After that, all 21 
suggestions were taken on board. 

When Microsoft finished development of Word 
6.0 it marked an important milestone in the software 
company’s dealings with its users. More than any 
other product in its history, Word 6.0 was the result 
of Microsoft and its customers working together to 
produce a better product (see “Ironing out the 
wrinkles”, page 13). 
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Mark Simpson is the manager of Microsoft’s Usability Group, which is based 
at the firm’s head office in the US. He is charged with the job of involving users in 
all stages of a product’s development. 

Microsoft’s Usability Program represents an empathetic approach to product 
development. Instead of simply listening to users tell them what they think they 
want in a product, the developers - with the help of behavioural psychologists - 
attempt to gain an understanding of what users need. 

“Our philosophy has always been that if products are going to survive and 
address the real needs of users, then it’s critical users are involved in their 
development,” says Simpson. “This philosophy is grounded in two key assets: 
understanding technology and understanding the way users work.” 

The natural result of achieving those two goals is a dramatic change in the 
way applications are developed. A change which, Simpson contends, makes 
them significantly more “usable” for the average computer user. 

This is important because, unlike the majority of users a decade ago, today’s 
users are not trained in programming and have little or no interest in the finer 
points of the technology itself. They’re like the person who wants toast without 
having to know the thermodynamics of their toaster. Not only do computer users 
want and need to access and manipulate information without developing 
expertise in the underlying software and hardware, employers expect rapid 
productivity gains from technology with little or no training for the user. 

The challenge 

Making software more usable for all users, 
including those with experience as well as less 
sophisticated and less patient users, is the big 
challenge, says Simpson. 

Watching users in 
action gives programmers 
great ideas 

There is, however, a tension which underlies 
that challenge and makes meeting it problematic. 

As users, we want software that’s easy to learn and 
easy to use, and we want software which can do most of the things we need it to. 
The tension is created when those two desires come into conflict. 

“We’re trying to address both of those desires at the same time,” says 
Simpson. “We are making software that is easier to use, while making sure it has 
the guts and power to support people in their jobs.” 

User involvement is the key to making it happen. 

Indeed, usability has become a key product differentiator in the software 
industry, according to Simpson. Since Microsoft’s Usability Group was formed 
more than six years ago the company has reoriented its entire product 
development process to focus on usability issues. 

“This focus is changing the thinking and goals of all groups that contribute to 
product development within Microsoft. It’s changing the features and interfaces 
of our products and the end result is a measurable increase in the ability of our 
customers to learn and use those products.” 

A word of warning, however, to users who wish to get involved in the 
Usability Program. You’d better like talking to yourself and being watched all day 


for a week - or forget it. 

At Microsoft’s Usability Lab users are placed in a 
room which is a fair representation of a typical 
office, with one exception - a large one way mirror. 
Behind that sits Simpson and his team, ready to run 
the user through an application-in-development. 

“Actually, sitting there being watched is not such 
a problem for most people, even though it seems 
like an odd thing to do,” Simpson explains. “When 
users first come in we train them to do it. We show 
them a video of someone else sitting there and using 
our product, so they get a sense of how they can 
help us.” 

Microsoft currently runs around 25 
separate tests per month, with six to 
eight users involved in each test. 

“We bring in people who would 
be typical users of the 
product and we actually 
test several groups of 
different people. So, 
for instance, in an 



Excel test we might test 
beginners, intermediate users 
and high end users.” 

Out and about 

To date most of Microsoft’s usability testing 
has been carried out at its head office, 
predominantly featuring users from the Washington 
area While one imagines “average users” from 
Washington are as good as any to represent the 
masses, to be sure, Microsoft sends Usability 
experts on the road to watch other users at work. 

This field activity, says Simpson, is generally the 
first step in the design process. 

“We’ve done some field testing in Europe as well 
as in the US. We go out to where the user is working 
and watch them. In those instances we’re less 
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interested in the software and more 
interested in the kinds of tasks they’re 
doing. That kind of information is 
essential to product development 
teams in the early stages of 
development” 

According to Simpson, Microsoft 
uses field research to provide a 
systematic alternative to the ad hoc 
customer visits used by other software 
companies. In addition, a second type 
of field testing also occurs, says 


“It’s a circular process, not a linear 
one,” says Simpson. 

Changing code cutters 

The presence of programmers at 
Usability sessions has been a critical 
part of the evolution of early 
applications to their present day 
incarnations. When tests are being run, 
those actually cutting the code on the 
development team sit in and watch 
users in action. 

“A typical usability test runs about 
three to four weeks. About one week 
will involve actually running the 


Users and Microsoft working 
together to produce better 
applications 

Simpson, which focuses more on customers’ use of 
the software itself, and what they achieve with it. 

For Microsoft Publisher 2.0, for example, 
Microsoft researchers interviewed and observed 
users at six customer sites, watched and recorded 
their installation of the software, conducted 18 site 
visits, and reviewed copies of publications created 
with Microsoft Publisher. 

Field testing, he adds, is followed up towards 
the end of a product’s design and development cycle 
with more specific tests in the Usability Labs. In fact, 
for established products, such as Word or Excel, the 
process of interaction with users never stops. As 
one version nears its completion date, the usability 
teams are already working with users on the next 
version. 


The goal is elegant design which 
users understand first time 


Some of the 
brains trust at 
Microsofts’HQ 
in Seattle (from 
top clockwise) 
Craig Henry, 
Therese Stowel 



Ironing out the 
wrinkles 

The latest version of 
Microsoft Word under¬ 
went more usability 
testing than any other 
product in the company’s 
history. More than 50 
individual tests with some 
300 users on virtually 
every aspect of Word 6.0 
were undertaken. 

In addition, sugges¬ 
tions from around the 
world which were made 
via Microsoft’s Product 
Support Services - with 
more than 3000 Word- 
related calls a day in the 
US and approximately 
900 calls per week in 
Australia- influenced 
hundreds of changes in an 
effort to minimise the 
frequency and length of 
support calls. 

The Microsoft 
customers’ “Wish” 
database also played an 
important role in Word 
6.0's development. More 
than 1000 users’ “wishes” 
came true and were 
included in the final 
product. 

Microsoft’s develop¬ 
ment team also studied 
some 1.5 million actions 
from 500 users working 
with an “Instrumented 
Version” of Word 6.0, 
which tracked each 
keystroke as the users 
employed the application. 
The resulting database 
was used to ensure that 
the most commonly 
performed tasks were 
accessible on the tool¬ 
bars and shortcut menus. 

And finally, to help 
guide the direction of 
Word 6.0’s development 
process, and to see how 
people actually used the 
existing version, 

Microsoft visited more 
than 400 user sites and 
conducted in-depth 
interviews as part of the 
firm’s Activities Based 
Planning process. 
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application in the lab, 
the rest is preparation or 
data analysis. During the 
week we have users in the 
lab, there’s always at least one developer watching.” 

Those sessions, he adds, have changed the way 
the code is cut 

“I’ve had programmers 
say that one of the benefits 
of usability testing is that 
they get great design ideas 
as they watch users using the 
software. They use the 
exercise to gain a different way of 
thinking. 

“We have a white board set up in the lab and a 
lot of the redesigning of a product gets done 
as the tests are actually in progress.” 

With usability now an 
inherent part of the 
development process, the goals 
of software development have 
changed, Simpson says. Before usability testing, 
programmers focussed on “computer design” goals 
and felt happiest if they’d implemented an elegant 
design with minimal code. 

“Now, programmers feel satisfied if they 
implement elegant designs that users can 
understand on first use.” 

Included as part of the process is “low fidelity 
proto-typing”, where a prototype of a product is 
developed on paper and users are taken through, 
page by page. “That’s a very efficient way of getting 
user feedback. You sit and talk with users and you 
don’t have to go to the trouble of programming.” 

In some cases, a number of users who have 
spent much of the day in the lab will meet the 
product designers themselves and sit down for a 
discussion in an effort to talk about the product and 
generate new ideas. 

So how do the users feel about playing the 
muse? 

“We have found users are very happy to get 
involved,” says Simpson. The incentive of free 
software is something of a lure, but essentially users 
want better tools and are happy to get involved in 
the business of building them. 

“Most users we approach or who approach us 
are genuinely interested in the development 


Lines of communication 

While it isn’t possible for all users to get involved in testing at Microsoft’s 
Usability Labs, you can still have an influence over the next version of your 
favourite product In fact if you’ve ever made a call to Microsoft’s support team, 
you probably already have had, albeit unwittingly. 

During the development of Word 6.0 (see box, page 13) and Office 4.0, 
designers sifted through mountains of information, along the way gleaning gems 
on what it was users wanted. 

While Usability testing remains the formal way of getting user reaction to a 
product - so rigorous is this form of testing that it involves behavioural 
psychologists to understand how people react to alternative designs before 
they’re final - there are other ways to let Microsoft know what you want. 

• Product Support Services: In the US all Microsoft product development 
personnel are required to listen to user calls made to Product Support Services 
about their products. And since product groups have the primary responsibility 
for improving software, each product group gets charged for PSS calls about its 
products. This gives the product teams an incentive to provide better support by 
making better software, not by adding more phone lines in response to user 
problems. 

• Program Management and Development: This group is responsible for 
the development of the actual product from the original product specification 
through to final delivery. They have several data-gathering techniques to help 
them focus on the user, including “Instrumented” versions, activities-based 
planning and beta testing. 

“Instrumented” versions of software are specially-augmented versions that 
create a separate binary log file that records every mouse click and key stroke of 
a test user as well as the time it takes to complete each action. Analysts then 
reconstruct and understand not only what tasks a user accomplished, but how 
the user carried them out. This information is used to create a list of the most 
important activities for users and the design and development team can then 
focus on that set of activities. 

Field usability research feeds activities-based planning. By organising product 
planning around the activities of users, designers can focus on developing and 
integrating features in ways that make sense to the user. In contrast, the former 
system was organised around the ad hoc addition of features. Features might be 
added without clear evidence of user interest Also, designers lacked objective 
ways to resolve competing demands on their time. 

• Product Marketing Programs: Additional user input is received from 
letters to Microsoft, and from sources like Microsoft’s US-based Wish Line, 
where users within North America can volunteer information for a limited 
period over the telephone. During the development of Office 4.0 some 70 per 
cent of suggestions from a Wish Line were implemented in the final version. 

• Australian input: Part of Microsoft’s plan to get users from all around the 
world involved in its development program is the Worldwide Product Issues 
database. 

Microsoft Australia, like other Microsoft subsidiaries worldwide has a local 
Worldwide Product Issues database. This database monitors product 
issues - a product issue is the source of any specific, repeating call made by users 
in Australia to product support, including product bugs, limitations, customer 
suggestions, and “How do I?” questions - and, at the end of each month, the 
information is sent to Microsoft developers in the US who can then act on the 
information. 
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■elecommunications has the power to 
liberate organisations from having to make the 
choice between centralisation and decentralisation, 
according to two gurus of the re-engineering 
movement, Michael Hammer and James Champy, 
who are the authors of the book “Re-engineering the 
Corporation”. 

Hammer and Champy insist that companies can 
now have it both ways. 

“Business people ‘know’ that manufacturing 
plants, service facilities, and sales offices located far 
from headquarters must be treated as separate, 
decentralised, autonomous organisations if they are 
to function effectively and efficiently,” say Hammer 
and Champy. 

The reason is simple. In the past, if a firm’s HQ 
dealt with every problem that confronted its 
divisions in the field, the company would be 
crippled. New technologies, contend the authors, 
free firms from this trade-off. 

“High-bandwidth communications networks 
allow headquarters to have the same information 
that field offices have and to see the data that field 
offices see - and vice versa - in real time. With this 
shared capability, every field office can effectively be 
part of headquarters, and headquarters can be part 
of every field office,” Hammer and Champy say. 

To prove the point, they cite Hewlett-Packard 
(HP). They saved between $US50 and $US100 million 
by simultaneously centralising and decentralising its 
purchasing operations - it sounds contradictory, but 
it wasn’t, more importantly, it worked. 

The company’s purchasing operations were 
decentralised so that the firm did not become 
unresponsive and bureaucratic. At the same time it 
was centralised to achieve high-volume discounts 
when buying. HP was able to run a decentralised 
purchasing operation, which used standard 
contracts together with information that was 
centralised by using telecommunications technology 
to tie all the units together with a single database. 



Although HP made huge savings, the 8 
technologies to allow organisations to | 

become simultaneously centralised and 8 
decentralised are still being put in place. 1 

One of the most important pieces 
will be available early next year. This is 8 
Microsoft Exchange, a product that 
builds on Microsoft Mail and other 
Microsoft groupware products to deliver 8 
a unique and powerful information 
sharing and distribution utility. 

At the announcement of Microsoft I 
Exchange in June of this year, Microsoft 8 
CEO, Bill Gates said “Businesses 
everywhere need to re-engineer 
themselves in order to be productive in 8 
an increasingly competitive 
environment Microsoft Exchange 
provides a new level of access to 
organisational information, empowering individuals to work together more 
efficiently, regardless of time and geography. Plain and simple... it allows 
business people to get things done faster.” 

The Microsoft Exchange is a key part of Microsoft’s Information Exchange 
initiative and evolution of its workgroup computing strategy. Microsoft is 
committed to making Information Exchange facilities available in all its 
applications. 

Workgroup and organisational computing is all about people collaborating in 
a whole range of different activities using technology. It logically follows that 
workgroup solutions should be activity-centred rather than forcing a semi¬ 
permanent structure onto the workgroup by formalising its shape in software. 

In other words, rather than having to support a workgroup’s functioning by 
writing special programs, MIS people should be able to create workgroup 
support software simply by plugging together ready-to-run software 
components. 

The right tools 

From an operational point of view, real life workgroups evolve into either 
highly structured forms or very informal ones which may persist over long 
periods of time and become stable. What Microsoft is doing is providing the 
tools to empower groups of employees to work together more effectively and 
more productively. 

To allow this to happen, the challenge for software companies like Microsoft 
is to build workgroup capabilities into all of their software, rather than write 
individual workgroup applications. For example, with workgroup features in 
Word for Windows and Word for Macintosh, an ad hoc group of people put 
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together to prepare, say, a new manual, could 
quickly form and work together using Word as the 
unifying technology. 

The immediate benefits are that the members of 
such a group would not have to learn new software 
or even new ways of working. They would already 
know their tools and once the task is completed and 
the people within the group disperse, the skills 
developed could easily be taken into new projects. 

At no stage when using applications with under¬ 
lying workgroup technology would an organisation 
need to purchase special software or develop 
customised applications to get this task done. 

There are some basic technologies which 
support this new feature set in applications. The 
main one is Windows Open Services Architecture 
(WOSA). This allows a variety of applications to 
access resources such as databases, messaging 
systems and conferencing facilities no matter where 
they are located on a network. 

There are two basic components to WOSA. One 


is MAPI, Microsoft’s Messaging API. This enables all application 
developers to “message-enable” their applications. Through MAPI 
they’ll be able to provide users with ways to communicate with 
Microsoft Exchange. The other is ODBC, the Microsoft sponsored 
Open Database Connectivity standard. ODBC provides a way for 
database vendors to link their products to applications running 
under Wmdows. ODBC will also provide a way to give 
applications access to Microsoft Exchange functionality. 

But Microsoft’s vision of the collaborative computing field 
goes further than this. 

“We think the whole category that’s called groupware or 
workgroup is going to disappear into a new category which we 
I call information exchange,” says Tom Evslin, the general manager 
responsible for Microsoft Exchange. “Information exchange is 
j really a combination of the best of what messaging has had to 
J offer and a kind of conferencing. 

“Today, if you want 

ntralise and 

jhmJ ; Mail or Lotus cc:Mail, and if you 

lie an organisation want conferencing you probably 

Itaneously? With the ^ k>t “. N °'“’'^; adds 

Microsoft Mail and Lotus 

being developed cc:Mail have some rudimentary 
answer is a conferencing capability but they 
are not nearly as robust as those 
yes and the in Notes. Notes has some 

are significant radim ““f e - mailbuti,,a ” t 

very scalable nor very useable. 

in expenditure and You haven’t been able to buy the 

productivity. twosorteofca P abm, y to § ether ’ 

^ J yet they naturally go together.” 

Microsoft Exchange took 

more than three years to put together, says Mr Evslin. It will provide a single 
server which will combine features to allow users to send and receive electronic 
mail, faxes and voice messages. It will also allow them to share files, databases 
and scheduling information. Importantly, Evslin says, the Microsoft Exchange 
server will take the place of the Microsoft Mail Post Office. 


nology 
y, the 
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results 

savings 

raised 


First cab off the rank 

One of the first systems with a Microsoft Exchange feature will be Chicago. 
In Chicago there’ll be a single in-box for all electronic messages which will 
appear as a file folder icon on the Chicago desktop. So, instead of having 
separate collections of e-mail coming from, for example, the Internet or from a 
local LAN, users will have a single message stream. 

If an organisation implements the technology for these connections to the 
Microsoft Exchange Server, the stream could also include appointments from 
scheduling programs, voice mail or faxes (see figure). In addition, the Microsoft 
Exchange Server will integrate forms and scheduling and will also give users an 
integrated view of appointments and to-do items. 

Laptop users of the Microsoft Exchange Server will have sophisticated 
replication facilities to remote links. They will be able to use their own local 
databases which they can use to update a master database in the office when they 
return to base. 
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The Microsoft Exchange Server will have 
sophisticated replication facilities to allow 
organisations to run multiple servers in large 
networks. The replication will provide consistency 
across large organisations so that even 
geographically dispersed workers can take 
advantage of the information sharing and 
collaborative features of their own and their 
colleagues’ applications software. 

The Microsoft Exchange Server will make 
network administrators’jobs easier. Instead of 
having multiple accounts for scheduling, e-mail and 
online access, Exchange will integrate all three into 
one account. Administrators will also have new 
features on Exchange to simplify the monitoring of 
these accounts. 

The Microsoft Exchange Server runs on the 
Windows NT Advanced Server. This allows Exchange 
to draw on all the security features built into 
Windows NT to protect the mail and databases it 
services. Microsoft Exchange will work with all 
current versions of Windows, PCs just running the 
DOS operating system, Macs, Unix based systems 
and NetWare networks. • 


Microsoft Exchange - what it is 

One of the main goals of Information At Your Fingertips is enabling teams 
of people to work more effectively - even teams encompassing or extending 
beyond the entire enterprise. 

Microsoft Exchange is an initiative for enabling people easily to 
share and manage the information they need with anyone, anywhere, at any 
time. The aim is to unify several disparate technologies which have, 
traditionally, been separate end user activities. 

As the diagram below illustrates, e-mail evolved from host-based 
computer environments designed to allow users to share information simply 
by sending it to each other - this is known as the “push” model. Since 
the mail system ran on a host computer that could be scaled to greater 
capacity and performance, it was possible to have a single system that 
could be implemented for an entire enterprise. 

However, a second evolutionary step took place, the migration of mail 
systems to LANs. Because LANs were typically not centrally managed, a 
second model - the “pull model” - was developed which allowed users to 
“pull” information from shared locations, or databases. 

Microsoft Exchange is designed to encompass both the sending and 
sharing of information into a single, unified product architecture - 
rather than through a range of separate e-mail and information sharing 
systems. Microsoft Exchange will allow users to send, retrieve and 
organise information from a single place on their PC. 

By taking advantage of client-server technology, organisations will 
receive the scalability benefits of host-based environments with the 
flexibility of LAN-based environments using Microsoft Exchange 
technology. 
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A change is gonna come 


The results of our readership survey, 
from the April issue, were flattering 
and fascinating. 

You told us that sometimes we get it 
right and sometimes we get it wrong. 
But we always listen. Here’s how that 
survey helped change Communique 
far the better. 

I f there’s a single philosophy we have here at the 
Communique bunker it’s this: listen to the 
reader. It’s you, after all, whom we are writing 
for, so earlier this year we published our second 
Readership Survey asking exactly what you thought 
of Communique magazine. 

The first, which was published in March 1993, 
prompted a major re-design. This year’s bag of 
responses has got us thinking up many new ways to 
approach the magazine and, while we’ve made a 
number of changes already, there’s plenty more in 
the pipeline. 

Of the countless responses to the survey, we 
randomly selected 1000 of them and gave them to 
research firm, The Leading Edge, who compiled a 
comprehensive pile of data and suggestions. 

First up, you asked if we could increase the 
amount of technical information, support, help hints 
and tips. Yes we can - and will continue to do so! 
Indeed, you may have noticed that the magazine is 
now several pages weightier. This small fact has 
allowed us to introduce a new section, Ask the Wiz, 
which enables you to write in and discover mystical 
secrets buried in each and every Microsoft product. 
Now Communique is even more of a treasure trove 
of insightful information. 

One respondent to the survey told us that, at 
times, Communique’s articles were too technical. 
He added, however, that given the large readership 
of the publication (more than 100,000), this was 
inevitable. 

“I understand the whole spectrum [of readers] 
needs to be serviced, so this is not a disadvantage. 

I still read those [more technical] articles with the 
attitude that I can hope to learn something, even if 
it’s not about my immediate needs.” 

While we’ve put a lot of work into improving the 
technical and help content of the magazine, we’ve 
also worked hard on another section which, you 
told us, you wanted expanded. 

More product upgrade information, you cried. 
Well, before our hard - working upgrade compilers 
could even begin to think of saying: “You want us to 
do wlmt?!?”, we’d added more upgrade pages and 


increased and improved the information by adding 
detailed product upgrade descriptions. 

While we’ve made a number of significant 
changes in the magazine, we were happy to hear 
that most of you thought we were doing more things 
right than wrong. Most recognised the challenging 
task the editorial team faced in providing pertinent 
and timely information for Microsoft users of all 
levels, ranging from the technical to the general 
user. 

One respondent told us the most useful thing 
about Communique was it regularly kept readers 
“up to date with what is happening in the computer 
industry.” This, the respondent added, was “very 
important as [the computer industry] is so fast 
moving.” 

As we dug deeper and deeper into the pile of 
surveys one thing became very clear. You like the 
greater contact Communique gives you with 
Microsoft. The closeness fostered by Communique, 
you told us, allows readers to leam how to get the 
most out of their Microsoft products after purchase, 
and also provides very good information when 
you’re fishing around to buy some new software. 

But, sadly, it wasn’t all good news. One 
respondent told us he considered the way we use 
leading-edge graphic design and layout a problem. 
“The amount of space used by large graphics in the 
presentations could be better used for more 
information for the general computer user and 
people who are trying to leam and improve.” 

While we try to squeeze as much information as 
we possibly can into every issue, the dangerous and 
different design served up to you each month by our 
designers, Y’s Communications, has helped us 
achieve this enviable statistic: 80 per cent of our 
readers carefully keeping every issue of 
Communique on file. 

At the other end of the spectrum, when we were 
praised by some readers, those of us present at 
Communique HQ blushed for days. However, in the 
interest of completeness, we will include one 
typically understated piece of praise. 

“I am totally satisfied with all aspects of 
Communique,” said one respondent. “It is a very 
professional publication where creativity and 
technicality have been combined to give readers all 
the information they need in a very readable 
magazine. My congratulations to you all.” 

Thanks folks. And keep the letters and 
suggestions coming! • 
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Adam’s colleague, Dan Pliskin, added that the 
coin-operated video game business “was a wacky, 
extremely competitive business. I was there when 
coin-operated games were out-grossing the record 
industry and the movie industry combined!” 

As part of the re-packaging of the games for 
Windows, Microsoft has included with each a short 
history of their development and later success. This 
month Communique takes a look at the stories 
behind three of the best - Asteroids, Battlezone and 
Missile Command. 

Asteroids 

Asteroids was bom in the labs of Atari in 1979 and 
was perhaps the first major smash-hit computer 
game. Asteroids was inspired by then Vice President 
of Engineering at Atari, Lyle Rains, who suggested to 
programmer Ed Logg that computer gamers might 
eqjoy shooting big rocks into little rock. 

While this may sound like Yawnsville USA to 
many of us seasoned PC and Mac gamers, at the 
time it was a revolutionary idea The fluidity of 
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ast October Microsoft released Arcade for Windows, a series of 
pioneering computer games from the labs of Atari. Each of the five games - 
which include such perennial favourites as Asteroids, Battlezone and Tfempest - 
were developed in the late 70s and early 80s by a team of innovative 
programmers. Today the games have achieved enviable status as classics. 

Now repackaged for Windows, the games hearken back to a more innocent, 
pre-RSI period for computer gamers. They remind us that it was once de rigeur 
to stand in an arcade pumping coin after coin into a game if you hoped to have 
any kind of street cred. Remember how we laughed at those 30 second losers 
and then stepped up to take over the controls of Space Invaders for the next 
three or four hours? 

There must, indeed, have been more than a few of us in search of that elusive 
cred, as the five games included in Arcade helped build a market worth more 
than $US8 billion a year in the US alone. Atari rode the crest of that wave, 
producing one successful and innovative game after another. 

Rich Adam, one of Atari’s senior design engineers at the time, says of those 
days: “We were a young group of fun people who were sort of treading on 
untrodden territory. We were out exploring what technology could do to 
entertain adolescent minds.” 


Asteroids excited thousands of gamers who had 
been brought up to believe that it was actually 
exciting to hit a square “ball” from one side of the 
screen to the other (Hey, I liked Pong - Ed). 

Asteroids was such a success among the other 
developers at Atari that Rains and Logg were forced 
to chase colleagues from their prototype machines 
in the mornings and after lunch (back then each 
prototype was individually hard-wired into a circuit 
board and connected to a screen before full 
production began). Atari’s then chief engineer, Steve 
Calfee, attributes Asteroid’s success to its underlying 
values, which he claims made playing it a more 
meaningful experience than other computers games 
of the day. 

“There’s something about people,” reflected 
Calfee. “They like to clean spaces. With Asteroids it’s 
easy to measure your accomplishment. You’re 
breaking big rocks into little rocks and then little 
rocks into nothing. It’s sort of a metaphor for life.” 

Rich Adam, then a senior design engineer at 
Atari, recalled his own first encounter with 
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Asteroids: “I’ll never forget going into the lab and seeing that game for the first 
time. It was like an adrenalin rush. I’m out flying this spaceship and it’s this 
miraculous escape. I’ve got this situation where I’ve got tons of these boulders 
flying around the screen, I have almost nowhere to go and I get to blast my way 
out of it and cheat death one more time. That’s a good fantasy...you’ve got all 
these things flying around and yet you’re able to survive.” 


Battlezone 

When Battlezone, Atari’s tank simulation game, was released at'the start of the 
80s it was considered so realistic that the US army ordered 8000 modified 
versions of the games to be used in training. 

Ed Rotberg, the principal programmer on the team, explained the problems 
faced in creating a realistic simulation. “Given the technology that we had, the 
real challenge was how to make the game appear as if we had more technology 
than we did.” 

One of the most effective tricks executed by the design team had nothing to 
do with cutting clever code. Screen technology in the early 80s was limited to 
one colour - the ubiquitous green. To overcome this limitation, red cellophane 
was taped to the top part of each screen. The result was to have the radar and 
warning messages in red even though Battlezone was played on a monochrome 
screen. 

The software code itself was innovative too. Suddenly players found 
themselves sitting in a virtual tank, looking out a peep-hole at the countryside. In 
the distance they could see mountains and even an active volcano. In fact, the 
scenery was so appealing that many players forwent the joys of war to go 
exploring. 

However, when players showed such pacifist tendencies, their tanks were 
blown away by a specially written software routine designed to weed out wanna¬ 
be explorers. 

Despite this, many legends emerged from the coin arcades of the world 
which centred on finding a way to leave the fighting behind. 

Lyle Rains said: “One letter came in from a Battlezone fan who said that a 
friend of his had told him that if you drove far enough you finally got to the 
volcano, and if you drove over the top of the volcano, you could go down into 
the crater. And he said that inside the crater there was a castle, and that you 
could go inside and explore the castle.” 



Missile command 

Back in the innocent early 80s it was rare to find a 
game with a meaningful message. That, however, is 
exactly what Missile Command was, say its 
designers. 

Originally entitled Armageddon to reflect the 
pessimistic nature of the game, senior executives at 
Atari insisted the name be changed to something 
simpler. The design team contends this occurred not 
because the name was too accurate or too 
challenging, but simply because the executives 
didn’t know what it meant. 

“We had this big thing about the name of the 
game,” said Steve Calfee. “From the beginning, it 
was called Armageddon. The management 
themselves didn’t know what the word meant and 
they thought none of the kids would. Engineering 
loved the name Armageddon, and we always 
wanted to call it that. From the very top came the 
message, ‘We can’t use that name, nobody will know 
what it means, and nobody can spell it.” 

The game itself was created after a senior 
executive at the company read an article about 
satellites. The article was passed on to the design 
team who used it as the inspiration for the game. 

Dave Theurer, the head designer, said: “The 
request was for a game where there are missiles 
attacking the California coast and the player is 
defending the coast. They said, take it from here and 
write up a game proposal.” 

The initial plan to use the California coast was 
eventually dumped. Despite the decision to make 
the geographic locale anonymous, the horrifying 
subject matter of Missile Command - an attack on 
Earth which ends with a mushroom cloud explosion 
- had a dramatic impact on the developers. 

Theurer said: “It was pretty scary. During the 
project and for six months after, I’d wake up in a cold 
sweat because I’d have these dreams where I’d see 
the missile streak coming in and I’d see the impact. 

I would be up on top of a mountain and I’d see the 
missiles coming in, and I’d know it would be about 30 
seconds until the blast hit and fried me to a crisp.” 

Steve Calfee: “Everybody I know who really got 
into the game had nightmares about nuclear war.” 

Placing the game in the context of the previous 
decade, Ed Rotberg said: “The thing about Missile 
Command is that the world was not nearly as stable 
politically as it is now. There is a little bit of a spooky 
message in that whole game when you have that 
final cloud at the end.” • 
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FoxPro Training 

End-User (Two Days) 

For business professionals who want to master the interactive features of FoxPro - without programming. Students will use FoxPnoVmenu-driven 
tools for managing data, building reports, and creating menus and screens. Topics include: 

• Database Management Principles • FoxPro Interface: Menus & Accessories • Report Writing 

• Relational Query By Example (RQBE) • Building & Maintaining Databases • Menu Builder & Screen Builder 


Developer Basics (Two Days) 

This course is designed as a bridge class for professionals who intend to develop in FoxPro but have little xbase or FoxPro programming experience. 
Structured programming and application design are covered at an elementary level. Topics include: 

• Basic Commands and Functions • Database Design & Indexing Techniques • Program Control Logic 

• Fundamentals of Structured Programming 


Developer Intermediate (Three Days) 

For developers familiar with the fundamentals of FoxPro programming, this course provides an in-depth review of FoxPro’s tools and programming 
features. As part of this course, students will develop a live application from start to finish, designing and building the application using FoxPro’s tools 
and techniques. Topics include: 

• Data Entry Screen Techniques • Popup Menus and Pick Lists • Report Writing 

• Menu Builder and Screen Builder • Relational Query By Example (RQBE) • Project Manager 

• Development Commands & Functions • System Design & Programming Techniques 


Developer Advanced / Power Tools (Three Days) 

For experienced FoxPro developers, this course focuses on optimizing application performance and creating state-of-the-art application interfaces 
using FoxPro Power Tools. Instruction is case-oriented, with the emphasis on advanced application development techniques, coupled with walk¬ 
throughs of programming solutions. Topics include: 

• Data Dictionary Development • Object Oriented Coding Approaches • Data Driven Programming 

• Error Trapping and Debugging • Multi-User Programming Techniques • Building & Managing Projects 

• Advanced Interface & Screen Design • Event-Driven Programming Techniques 


Access 2.0 Training 


Introduction to Access (Two Days) 

For business and systems professionals and developers who want a comprehensive introduction to Microsoft Access, this is a hands-on course 
focusing on the powerful interactive features of Microsoft Access. Topics include: 

• System Development • Access Basics: Tables • Queries 

• Forms • Reports • Macros 


Developer Basics (Three Days) 

This course is for systems professionals and "power-users” who want to develop applications in Microsoft Access. It covers techniques for using the 
Access non-programmatic development tools and macros, as well as an introduction to Access Basic. Topics include: 

• Expressions and Functions • Tables • Queries and Forms 

• Reports • Macros and using Macros in Applications • Modules - Access Basic 


Developer Intermediate (Two Days) 

This course is for systems professionals who want to utilize the complete Microsoft Access development environment. It covers Access Basic topics 
and explores techniques required for developing sophisticated applications. Topics include: 

• Access Basic • Using Object Variables in Access Basic • Multi-user Programming 

•Security • Advanced Form Design • Error Trapping 

• Access as a Front End to Other Data • Code Libraries 


Developer Advanced (Two Days) 

'for experienced developers, this course focuses on techniques for creating state-of-the-art Microsoft Access Applications. Interacting with systems’ 
environment and other applications is stressed as well as distributing Access Applications. Topics include: 

• Dynamic Data Exchange (DDE) & OLE 2.0 • Using Access as a Front End to SQL Server • Using Dynamic Link Libraries 

• Custom Menus and Toolbars • Implementing Help Systems • Distributing Applications 


You will receive a course manual, an exercise disk, and free technical support for 90 days. 


Scheduled classes in Sydney & Melbourne 
and on site training Australia wide. 


Call and ask for our FoxPro and Access training 
brochure, timetable and full course agenda. 


I a£ 1™ a division of Tal Communications Pty Ltd, 

I gA I WfjTT 789 Botany Road, PO Box 405, Rosebery NSW 2018. 

I|ll I l Telephone: (02) 317 4404. Fax: (02) 669 6864. BBS: (02) 669 5219 

N.B. All courses are structured to comply with terms of the Training Guarantee (Administration) Act 1990. 





























T he man who invented the term “lateral thinking” 
says that humans and computers handle 
information in veiy different ways. That idea is 
central to Edward de Bono’s ideas, which cover a 
broad area from methods of teaching creative 
thinking and management techniques to the 
neurological basis of human thought 

Computers are symbol manipulation systems 
and passive information systems, while the human 
brain is a system for forming patterns, an active 
information system, in which 
information received 
affects the reception of 
subsequent information. 

Not only are computers 
vastly different to the 
human brain, but so is 
any symbol manipulation 
system, such as mathe¬ 
matics, symbolic logic or 
the bulk of Western 
philosophy. According to 
de Bono we need a 


Edward de Bono was in Australia recently 
to promote a new book , give a series of 
lectures at the Australian Institute of 
Management and promote Australian 
developed software based on his own ideas. 
Neale Morison caught up with the great 
man for a chat. 


Thoughts of the 
lateral day man 


renaissance in our thinking 

processes. We need to move away 

from our reliance on these passive information 

systems. 

So, de Bono has developed his concepts of 
lateral and parallel thinking. And he says he’s 
working on creating a new language for thinking 
and communication. His idea is to allow us to break 
free of “the baggage of traditional language”. This 
new language will compress our communication by 
a factor of at least ten, and will allow us to think 
thoughts that we can’t think at the moment. 

Communique: But isn’t the brain hard-coded to 
think using traditional language? 

de Bono: That’s exactly where my lateral thinking 
comes in. The brain is designed specifically to be 
non-creative, because if it was creative, life would 
be a mess. Therefore we have to introduce some 
interventions which go against the natural behaviour 
of the brain. Things like provocation are decidedly 
against the natural behaviour of the brain. 

Once we can understand how the brain 
functions, the tools of lateral thinking, like 
provocation, are of value, even though they’re 
unnatural. Even tools like random entry, which is 
totally illogical in a passive information system, is 
perfectly logical in an active information system. 


Communique: Could you define those terms? 

de Bono: The passive information system is one in which we put information 
on a surface and the information and the surface retain the original configura¬ 
tion. An active information system is one in which either the information, or the 
surface, or both, have their own activity. The obvious example is rain falling on a 
landscape. The rain forms into streams, tributaries, rivers and so on. Thereafter 
any future input is affected by how the previous input registered. 

That was the basis, then, for devising the tools of lateral thinking. The natural 
behaviour of the mind is to operate in a certain way, with a certain language. But 
you need to do better than that. You really need to develop languages that are 
much more efficient than the natural behaviour of the mind. 

Lateral thinking says the mind is an asymmetric patterning system. How can 
I make better use of an asymmetric patterning system? We need some way of 
cutting across patterns. 

Communique: What is an asymmetric patterning system? 
de Bono: In an asymmetric patterning system the route from A to B may be 
roundabout, but the route from B to A is direct — and better. Essentially, the 
brain forms patterns. But what happens if there’s a sidetrack? Do we have to 
stop and decide whether to take it? We don’t, because of the way the nerves are 
wired up. If we have a large area of activity and a small one, the larger one grows 
and the smaller one collapses. 

If however, we get taken to a point on the unused sidetrack somehow, once 
we’re there, looking back, the sidetrack to the new idea is obvious. If the branch 
between the main path and the side track is A and the end of the sidetrack is B, 

A to B is very roundabout, but B to A is very direct. 
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Computerised 
de Bono 

As well as being in Australia 
recently to publicise his 
book, ‘Parallel Thinking’, 
and to give a series of 
seminars for the Australian 
Institute of Management 
de Bono was also here to 
talk about software 
developed by local compa¬ 
ny, Meta4. 

He has been assisting 
Meta4 to publish material 
based on his ideas. Meta4 
has already produced the 
“Atlas of Management 
Thinking" conceptual clip 
art collection, which allows 
users to manipulate 
symbols representing de 
Bono’s ideas. Now they’re 
working on two more de 
Bono products. 

“Meta4 has a publishing 
agreement with Edward de 
Bono to do interactive 
multimedia courseware 
software that teaches 
lateral thinking," said David 
Greenwood of Meta4. 

“He’s scripted the voice 
overs and done the voice 
overs himself.” Meta4 is 
also producing a de Bono 
idea processor - a way of 
structuring the interaction 
between a person and a 
computer. 

"The idea processor is 
really based on one of his 
tools called the ‘Concept 
Fan’” said Greenwood. 
“They’re both Windows 
products. We’re looking for 
a release date in the next 
six to eight weeks.” 

For a brochure and 
demonstration disk of the 
de Bono Windows 
software products call 
Meta4 on (074) 919 722. 


Communique: And provocation pushes you into 
the new area? 

de Bono: Exactly. And that of course has the same 
basis as humour. That’s why humour is by far the 
most significant behaviour of the human brain. 
Humour tells us much more about the information 
system of the brain than any other human character¬ 
istic. Reasoning is really a very cheap commodity. 
Any sorting system run backwards is a reasoning 
system. But humour indicates a self organising 
patterning system. What happens with humour is 
you get taken roundabout and then suddenly you 
see the track back. 

An example I often use is: a ninety year old man 
dies and goes down to hell. He’s wandering around 
and he sees an old friend of his who’s also ninety, 
and this friend’s sitting there with a beautiful young 
woman sitting on his knee. So he asks his Mend, 

“are you sure this is hell? Because you seem to be 
having such fun”. And the fellow says, “yes it is hell, 
I’m the punishment for her”. 

You can actually get people to laugh by giving 
them a problem and showing them a neat solution. 
That’s the asymmetric bit 

Communique: You’ve spoken of Socrates, Plato 
and Aristotle as having foisted a system of nega¬ 
tive thought on the world. 

de Bono: They’ve foisted a negative way of think¬ 
ing on the world in the sense of saying that if we 
remove the untruth we’ll be left with the truth. You 
read Socrates’ dialogues. Most of them end without 
any conclusion. His whole concern is to say that’s 
not right, that’s wrong, and we’re left with the truth. 
It’s like prospecting for gold. If you can remove the 
dirt and wash the mud off you’ve got the gold. That 
gave a critical bias to Western thinking. 

Now admittedly in Socrates’ own context that 
was justified. He was dealing with ethics, trying to 
define justice, getting rid of false ideas. Now my 
point is that many people believe, in my view quite 
wrongly, that most of the progress in science and 
technology has been due to this gang of three. That’s 
not so. The driving force of Western success is the 
possibility system. 

In science, the possibility is the hypothesis. You 
have some evidence, you have a possibility, a guess, 
some other hypotheses. That allows you to focus 
your attention, to design experiments, gives you 
something to work towards. It’s true that hypotheses 
are going to be attacked, so you try and make them 



strong. But critical destruction of a hypothesis has 
never produced a better one. Someone else comes 
along with a better hypothesis. The better one is 
produced by creative design effort on a possibility. 

In technology the possibility system is crucial. I 
can imagine the possibility of a plane going faster 
than sound. Now I’m going to build it. I can imagine 
building a tunnel under the English Channel. Now 
I’m going to do it. Possibility and vision drive 
technology. Possibility and hypothesis drive science. 

You don’t have to look at creativity as a 
mystique. It’s behaviour in an asymmetric patterning 
system. This leads to a very important point, a very 
serious point, which is that every valuable creative 
idea will always be logical in hindsight. Because if 
you jump from the main track to a sidetrack, once 
you’re there, in hindsight it’s logical. 

Communique: You believe the United Nations 
can’t solve world problems because its thinking 
methods are unsuited to the task. 
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de Bono: The UN was set up to deal with fights 
between sovereign nations. When the nation no 
longer exists, as in the case of Somalia, or it splin¬ 
ters into factions, as in the case of Bosnia, or when 
it’s the bad guy, as in possibly Rwanda, or Haiti, the 
UN hasn’t any idea what to do. The boxes don’t 
apply. I’ve set up an international office in New York 
to try to help them. I would like to help the UN 
design better ways to find a way out 
Communique: How is parallel thinking different 
from lateral thinking? 

de Bono: Lateral thinking is specifically concerned 
with crossing patterns, with creativity, new concepts 
and new perceptions. Lateral thinking is a specific 
creative technique. 

Parallel thinking is concerned with design. It’s 
the contradistinction between judgement and 
design. Parallel thinking is necessary for design. It’s 
a broad design process. 



Communique: Can new ways of thinking be taught? 
de Bono: My interest is to work from a complex background and end up 
with something extremely simple and usable. I think there are five hundred 
schools in NSW teaching my material to children. So they have to be usable. 

A technique that has proved very useful is the six hats. It’s a practical way of 
moving away from adversarial argument. Say there are six imaginary, 
metaphorical hats. The white hat is information; the red hat is intuition and 
feeling; the black hat is caution and risk assessment; the yellow hat is benefits 
and values; the green hat is creative potentials and ideas; the blue hat is 
organising. At the start of the meeting, they say fine, we’re going to start off 
with the blue hat - what do we want to come up with; then we might follow with 
the white hat - what information do we have and how are we going to get it; then 
we might have the green hat - let’s open up some of the possibilities. Everybody 
has the ideas in parallel. It’s not a matter of one person having the ideas and 
everybody sitting around waiting to attack. Now on each alternative you might 
say let’s have the yellow hat, what are the benefits, what are the values, then the 
black hat, the risks, the dangers, then perhaps the green hat again, and then the 
red hat At the beginning, under the blue hat, everybody puts in their ideas about 
what the sequence can be. 

That’s being very widely taken up by IBM, Prudential, Hoechst, Nabisco, the 
biggest black newspaper in South Africa, The Soweto Daily News, and the 
Mormon church. 

Communique: Do people have to be trained to use it? 

de Bono: Certainly you get much better results if people are trained. I now have 

certified trainers, I have about two hundred people in the US who are certified. 

Communique: What about techniques for lateral thinking? 

de Bono: I have a number of ways of setting up provocations. One of the 

simplest ways is to say what do you take for granted now, and then you drop it. 

You escape from it and you see where it takes you. 

A classic example is one time when I was looking at cars. My provocation 
was cars should have square wheels. Obviously that’s impossible, it shakes to 
pieces, it uses too much energy, it’s structurally unsound. But let’s imagine we 
move slowly forward. When the wheel comes up to a point, the axle is higher, 
but this is regular, this is predictable. So if the suspension compensates by 
becoming shorter you get a smooth ride. That’s something I suggested about 19 
years ago. It’s now become a fart, and Lotus cars particularly are working on it. 
It’s called active suspension. Avery sensitive pressure detection system which 
essentially detects the contours of the ground. The suspension then reacts. 
Perfectly logical, simple idea.* 

Here’s a great way to win one of 15 copies of Edward de Bono’s Parallel 
Thinking, from Viking Books, which normally retails at $19.95. All you have to do 
to be in the running to win is fill in the following blank: 

If I was Edward de Bono for one day I would invent: “_thinking!” 

Then, give us a precis of what your new thinking means in 50 words or less. 

The best 15 will win, and the best of these published. 

Send your entries to “Edward de Bono Competition”, Communique Magazine, 
94-96 Pacific Highway, St Leonards, Sydney, NSW 2065. The competition closes at 
the end of September. 
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Querying a Microsoft 
Access database 

Written by 

Sue Dyson and Roger McShane 


Microsoft Access has a powerful query facility which 
allows you to select data from a database so that you can 
generate reports, update the selected records or simply 
view them on the screen. 

The database you query doesn't even have to be in Access 
format. Provided you have the right drivers installed, 
you can select records from a dBase file, a Paradox file, 
an Excel database or any SQL-compliant database. 
This tutorial shows you how to set up two queries and 
explains the concept of a relational database. Note, this 
tutorial only works with Access 1.0 and 1.1 and you 
must have the Northwind Traders database installed. 
When you install Microsoft Access, the database is 
installed in the same directory as the Access files. 
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INSPECTING THE NORTH 
WIND DATA 

You’re going to load the 
Northwind database. It’s 
probably installed in the 
ACCESS directory on your 
computer. 

H Start Access, then from the File 
menu choose Open Database. 

Q Locate the NWIND database, 
then choose OK 

The Database window is 
displayed. The Table option is 
selected on the left of the 
window and each of the tables 
in the database is displayed. 



A table is like a single 
database file you might create 
in Works for Windows or Excel, 
for example. 

You’re going to inspect the 
data in two of the tables before 
you start applying queries. 

KOI Select the Products table in the 
Database window and then 
choose Open. 

The data in the Products 
table is displayed. 

Notice in the first column 
there’s a unique Product ID and 
in the second column there’s 
the ID of the supplier of the 
product. You’ll see that more 
than one product can be 
supplied by the same supplier. 

However, you can’t tell 
from the data who the supplier 
for a particular product is, 
because only the ID is stored in 
this table. 


Notice product 14 is Tofu 
(Bean Curd). It’s supplied by 
the supplier whose ID is 6. 

You’re going to locate that 
supplier. 

fj From the Window menu, 
choose Database:NWIND. 

You are returned to the 
Database window. 

171 Choose Suppliers, then choose 
Open. 

The supplier data is 
displayed. 

Notice supplier number 6 is 
Mayumi’s from Osaka 

For these tables, the 
Supplier ID provides the link 
(or join) between the tables, 
thus saving the need to repeat 
the supplier information for 
every product in the Products 
table. Databases designed in 
this way are known as 
relational databases. 

El Close the Suppliers and 
Products tables by double¬ 
clicking on the control Menu 
box in the top left comer of the 
windows. 

CREATING A SELECT QUERY 

You’re now going to create 
a query to select information 
from the Products table. The 
type of query you’re going to 
create is called a select query. 

Q Choose the Query category in 
the Database window. 

A list of existing queries is 
displayed. 

El Choose New. 

The Add Table window is 
displayed. 

El Choose Products, then choose 
Add, then choose Close. 

The Query By Example 
(QBE) grid is displayed. You 
can see the Products table 
displayed above the grid. 

You’re going to produce a 
list of products where the 
number in stock is below ten. 



El Double-click on Product Name. 

This field is added to the 
first column in the grid. Make 
sure the check box in the 
Show row is selected. 

Bid Double-click on the Units In 
Stock field. 

Add this to the second 
column. Note that you could 
also click on Units In Stock 
and drag it to the Field row in 
the grid, or click in the Field 
row and then choose Units In 
Stock from the drop-down list. 

El In the Units In Stock column, 
click in the Criteria row and 
type <10. 

Your grid should now look 



You’ve now defined your 
query and you’re ready to 
display the results. 

O Click on the Run Query button 
on the Toolbar. 

EO 

A list of products matching 
the criterion you created is 
displayed. You’d now like to 
know who the suppliers of 
these products are so you can 
place an order. 

LINKING TABLES 

Q Switch back to Design view by 
clicking on the Design button 
on the Toolbar or by choosing 
Query Design from the View 
menu. 

El From the Query menu, choose 
Add Table. 

The Add Table window 
is displayed. 
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F»dl Choose Supplier, then choose 
Add, then choose Close. 

Both tables are now 
displayed in the grid. Notice 
they’re joined by the Supplier 
ID field. 

WTI In the Supplier table, double¬ 
click on Company Name, then 
in the Products table, double¬ 
click on Discontinued. 

Both of these fields are 
added to the grid. You don’t 
want to display the data for the 
Discontinued field; you only 
want to use this field to query 
the data. It simply contains a 
Yes or No depending on 
whether the product’s been 
discontinued. You only want to 
reorder stock that’s available. 

ird In the Discontinued column 
make sure the Show check box 
is NOT checked, then click in 
the Criteria row and type 
=“No”. 

You’re now asking to 
display all products and the 
supplier name where the 
number in stock is less than ten 
and the product hasn’t been 
discontinued. 

Now run the query by clicking 
on the Run Query button on the 
Toolbar. 

The list will now display the 
name of the supplier next to the 
product. Some of the products 
which appeared in the previous 
query aren’t displayed because 
they’ve been discontinued. 

|Q Close the window by double¬ 
clicking in the top left comer 
on the control Menu box. Don't 
save query unless you need to. 
CREATING A CROSS TAB 
QUERY 

You’re now going to run 
another type of query. Rather 
than simply selecting a set of 
records from the table you will 
design a query which will 
consolidate some data and 
display it in a Crosstab table. 


Before you do, you might 
like to have a look at the data in 
the Orders table (remember to 
select Table in the Database 
window and then double-click 
on Orders. Notice this table 
holds a record for each sale 
made by an employee. 

You want to work out the 
total sales for each employee 
by country of sale. The data 
therefore needs to be 
consolidated. This is where 
Crosstab queries is a wonderful 
tool for analysing data. 

Q Return to the Database win¬ 
dow. 

WM Select the Query button and 
then choose New. 

The Add Table window is 
displayed. 

Choose Orders, then choose 
Add, then choose Close. 

The Orders table is 
displayed. 

n Double-click on Employee ID, 
then Ship Country and then 
Order Amount. 

Notice the three fields have 
been added to the QBE grid in 
that order. 

n From the Query menu, choose 
Crosstab. 

Notice the QBE grid 
changes to include a Total row 
and a Crosstab row. By default, 
the Total row has the Group By 
option set. 

Wm Click in the Crosstab field in the 
Employee ID column and select 
Row Heading. 

You’ve asked for the 
Employee IDs to be ordered in 
rows on the left side of the 
Crosstab table. 

|Q Click in the Crosstab field in the 
Ship Country column and set it 
to Column Heading. 

FI Click in the Total field in the 
Order Amount column and 
choose Sum. 


(You want to work out the 
total sales for each employee 
by country of sale.) 

Kll Click in the Crosstab row and 
select Value. 

At this stage, your QBE grid 
should be the same as the 
following one. 



ITil Click on the Run Query button. 
The following Crosstab 



Notice that the nine 


employees are displayed on the 
left and the country the orders 
are to be shipped to is 
displayed along the top of the 
table. The values displayed are 
the total sales by the employee 
for each country. 
CONCLUSION 

You’ve now explored two 
query types in Access. There 
are many more. You can use 
queries to perform bulk 
updates on your data, to create 
new calculated fields, to delete 
selected records and even to 
create new tables. 

We finish with a word of 
warning! Before you run any 
query that changes the data or 
the structure of a table it’s vital 
you create a backup of your 
tables. 



















NEW SYBIZ VISION 

THE FUTURE OF MULTI-USER WINDOWS ACCOUNTING 


Easy to use, multi-user Windows accounting at last! 
Sybiz Vision, ideal for System Developers & Users. 

Best of all, you don't have to 
compromise any more because Vision is 
an open system, based on Microsoft's 
FoxPro. Developers can access it with the 
whole range of popular application generators to 
design the accounting system that you want. It's the most 


cost-effective way to bring the convenience of Windows 
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Edited by The Wizard 
Ask our very own code sourcer- 
er to wave the wand and bring 
light where there is darkness. 

If you’re bothered by Basic, 
exasperated by Excel or wound 
up by Word, Ask the Wiz. 

Send your problems to: 

The Wiz 

do GPO1793, Hobart 7001 


Area charts in Excel 

DEAR WIZARD 

I really like presenting 
information using three- 
dimensional area charts in 
Excel. The problem I have is 
that sometimes a series with 
lower values is placed behind 
a series with larger values, 
thus obscuring it from view. 

I can bring the series to the 
front by physically changing 
its position on the worksheet, 
but sometimes I don’t want 
to do that. Is there any way I 
can change the position 
without adjusting the sheet? 

Harry Souk 
Brisbane, QLD 

The Wizard Replies: 

Yes, there’s a way of doing this, 
Harry! Try the following steps 
to solve the problem. 

1 Enter the following data onto 
a sheet. 

Col A ColB ColC 
January 21 2 

February 32 7 

March 27 6 

April 30 12 

2 Highlight the data by drag¬ 
ging over it or by holding down 
Ctrl and pressing * on the 
numeric keypad (if one of the 
cells in the range is highlight¬ 
ed). 

3 Press Fll. 

A chart is displayed. 

4 Choose the three-dimension¬ 
al area chart from the drop¬ 
down list or choose Chart Type 
from the Format menu. 

Notice the second series is 
hidden. 

5 From the Format menu, 
choose 3-D Area Group. 

The Format 3-D Area Group 
window is displayed. 

6 Select the Series Order tab. 

The following window is 
displayed. 



7 Click on the Move Down 
button to move the ‘Column B’ 
series under the ‘Column C’ 
series. 

8 Click on OK. 

The series order has now 
been rectified as requested. 


Sharing styles in Word 
for Windows 

DEAR WIZARD 

My move from Word 5.0 for 
DOS to Word 2.0 for 
Windows has been one leap 
forward and two leaps 
backward. In Word 5.0 for 
DOS I had my entire work 
arranged around a 
customised set of style sheets 
(which included information 
on page sizes, margins, etc., 
as well as paragraph 
formatting and fonts). 

As I refined my work in its 
varied tasks, I continually 
refined the style sheets and 
wonderfully and magically all 
documents with those style 
sheets also changed. I’m 
completely frustrated that I 
can’t reproduce this 
timesaving and efficient 
system in Word 2.0 for 
Windows. The magic 
has gone! 

There’s a related problem. 
In Word 5.0 I could tag 
paragraphs and headings with 
mnemonic key codes (Alt-A- 
T for an article title, for 
example). In Word 2.0 for 
Windows, only one letter or 
number is allowed and this 
makes it impossible to assign 
understandable and 
memorable key codes. In any 
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case, one soon runs out of 
letters. 

Can you help or will I have 
to go back to my old Word 
5.0 for DOS? 

Colin Weightman 
Roma, QLD 

The Wizard Replies: 

When I first moved from Word 
for DOS to Word for Windows, 

I felt exactly the same way as 
you. The magic appeared to be 
gone. Fortunately, though, if 
you look deep into Word for 
Windows version 2.0’s Style 
dialog box, you’ll find that 
all’s not lost. 

In fact, Word for Windows 
offers you the best of both 
worlds. By linking all your 
related documents to the same 
template, you can easily keep 
their style definitions in syn¬ 
chronisation. But, if you 
choose, you can also make 
changes to the styles in any 
document based on the tem¬ 
plate and the changes needn’t 
affect any other document 
based on the same template. 
Step 1 

Create a template for each 
style sheet you previously used. 
You can create them from 
scratch but, if you still have the 
style sheets, you can open any 
Word 5.0 for DOS document in 
Word for Windows and the style 
definitions will be converted. 

Once you’ve converted a 
document to Word for 
Windows, you might need to do 
a little bit of tidying up of your 
styles because you’ll now, for 
example, be able to use 
TrueType fonts. You’ll also need 
to delete any text which doesn’t 
belong to the template. 

Once your styles and 
margins are correct, save the 
document as a template. To do 
that 


1 From the File menu, choose 
Save As. 

2 In the Save File as Type box, 
choose Document Template. 
You could give the template the 
same name as your equivalent 
Word 5.0 for DOS style sheet. 

3 Choose OK 
Step 2 

Base all new documents on 
the appropriate template. To 
create a document based on a 
template other than Normal: 

1 From the File menu, choose 
New. 

2 Select the correct template, 
then choose OK 

To attach any existing 
document to a different tem¬ 
plate: 

1 Open the document. 

2 From the File menu, choose 
Template. 

3 Select the correct template 
name, then choose OK 
Step 3 

Once all related documents 
are based on the same tem¬ 
plate, it’s easy to keep them in 
synchronisation. To update a 
document with the template’s 
current styles, do the following 
once you open the document: 

1 From the Format menu, 
choose Style. 

2 Choose Define. 

3 Choose Merge. 

4 Choose From Template 

Word warns you what’s 
about to happen. 

5 Choose Yes. 

6 Choose Close to close the 
dialog box. 

If you make any changes to 
the styles and you want to 
update the template with the 
changes, follow the same steps 
except that, at step 4, choose 
To Template. 

If you think about it, this is 
the procedure you use to keep 



a set of documents in synchro¬ 
nisation: 

1 When you open an existing 
document, merge FROM the 
template. The newly-opened 
document will then be updated 
with the template’s current 
styles. 

2 When you’ve finished work¬ 
ing with the document, merge 
TO the template. Then, the 
template will be updated with 
any changes to the styles you 
might have made in the current 
session. 

I can recommend a book, 
Take Word for Windows to the 
Edge by Guy Gallo (Ziff-Davis 
Press), if you want to read 
some more about the topic. He 
also explains how you can 
automate this procedure. 

Of course if you upgrade to 
Word 6.0 for Wmdows, you 
could take advantage of the 
Automatic Update Document 
Styles option (which is the File 
Templates command). If you 
select this option for any 
document, its styles will auto¬ 
matically be updated to reflect 
the styles in the template 
whenever you open it You then 
use the Organiser if you want to 
copy any changes to the styles 
you’ve made back to the tem¬ 
plate. 

On the matter of keyboard 
shortcuts, you can significantly 
increase the number of combi¬ 
nations by assigning the same 
shortcut to perform different 
tasks, depending on the tem¬ 
plate attached. 
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Edited by 
Sue Dyson and 
Roger McSkane 

GET YOURSELF 
A T-SHIRT! 

All suppliers of Hot Tips 
published in Communique 
get a T-shirt. 

Address your tips to Hot 
Tips, GPO 1793 Hobart 
7001. Of course, you must 
be a member, so please 
include your Communique 
number! 



♦ 

PRINTING A DIRECTORY LIST 
IN WINDOWS 

Here’s an easy way to get a 
listing of files or directories into 
Word or Excel. 

O Open the File Manager 
@ In the right-hand window, 
select the files and/or directo¬ 
ries you want a listing of (use 
the Shift and/or Ctrl keys to 
select multiple files). 

0 From the File menu, choose 
Copy (or press F8). The Copy 
dialog box will appear. The 
From field will display the 
names of all the files selected. 
O Hold down Shift and press Tab. 
This will move the active field 
from the ‘To’ field to the ‘From’ 
field. In doing so, this will 
highlight the names of all the 
files selected. 


0 Hold down Ctrl and press C. 
This will copy the highlighted 
names to the clipboard. 

© Press Escape to close the Copy 
dialog box. 

0 Open a new document in Word, 
and select Edit Paste from the 
menu (or hold down Ctrl and 
press V). This will paste the file 
names to Word, with a space 
between each name. 

0 To format this string for copy¬ 
ing into a Word table or into 
Excel, replace all the spaces 
with a paragraph marker. To do 
this, highlight the paragraph 
containing the file names. 

Select Edit Replace from the 
menu. Type a single space in 
the ‘Find What’ Field. Enter 
“ A p” (must be lower case) in 
the ‘Replace With’ field. Click 
on Replace All. The file names 
may then be copied to a Word 
table or Excel. 

Brian Bosreld 
Lenah Valley, TAS 

Editors’ Note 

If you only have one screen 
full of files, you can simply 
press the Print Screen button 
to copy an image of the screen 
to the clipboard and then paste 
the result into an application 
such as Word so that you can 
print it. This hint is useful if 
you have a large number of 
files. 



COPYING ACCESS TABLES 

In the June issue of 
Communique, the Wizard 
answered a question related to 
creating a copy of a table in 
Microsoft Access prior to 
running an update query. The 
process can be simplified and 
automated by the creation of 
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the following macro. 

Create a new macro and set 
the first Action to 
‘SelectObject’. Set the Action 
Arguments for this Action as 
follows. 

Object Type =Table 

Object Name =(enter the name 

of the table to 
be copied). 

In Database Window =Yes 

Set the second action to 
‘SendKeys’ with the following 
Action Arguments. 

Keystrokes =%EC 

Wait =Yes 

Set the third action to ‘Send 
Keys’ with the following Action 
Arguments. 

Keystrokes =%EP 

Wait =Yes 

When you run the macro, 
Access will prompt you for a 
name for the new Table and 
will default to the Structure and 
Data option. The new table will 
then appear in the database 
window. 

This macro could also be 
included as part of an Update 
Query macro to automate the 
process further. 

Mike Drinkall 
Eltham, Vic. 



A HINT FOR USERS OF 
WORKS FOR WINDOWS AND 
PUBLISHER 

I use both Works for 
Windows version 2.0 and 
Microsoft Publisher Version 2.0 
(among other programs) and 
spent some time trying to work 
out why Publisher sometimes 
opened with the page in 
Portrait mode, and sometimes 
opened with it in Landscape 
mode. 

After some puzzlement I 
discovered that the Works Page 
Orientation setting in “Printer 
Set-Up” overrides the Publisher 
settings. This means if you have 
Works set for landscape print¬ 
ing, the Publisher default 
becomes landscape also! 

So, if Publisher continually 
opens up in Landscape mode, 
check the setting in Works and 
solve a small but irritating 
problem. Perhaps Microsoft 
can fix this in future versions 
of Works? Ronda Feinberg 

North R/ngwood, Vic. 

Editors’ Note 

Yes, you’re right Honda, 
but there is an explanation! 

In Works 2.0 for Windows, 
changes to the printer orienta¬ 
tion from within Works are in 
fact changes to the default 
printer settings for all 
Windows applications. Works 
2.0 for Windows needs to 
match its page dimensions 
and orientation against 
Windows’global settings. You’ll 
notice that if these differ when 
you choose Print from the File 
menu, you’ll get an Alert box 
offering two buttons to change 
either the printer settings or 
the page settings. If you change 



the print settings, you’ll be 
changing the default print 
settings. 

Publisher 2.0for Windows 
opens new .pubfiles according 
to the printer defaults in effect 
at the time when Publisher 
was opened. If you want to 
switch the orientation in the 
active publication only, choose 
one of the following: 

• From the Page menu, choose 
Page Setup, then choose the 
Print Setup button. 

• From the File menu, choose 
Print, then choose the Setup 
button. 

• From the File menu, choose 
Print Setup. 

• If you want to change the 
global default orientation for 
the printer, go to the Control 
Panel in the Program 
Manager, then select 
Printers. 

• If you want to change the 
default orientation only for 
Publisher, but leave other 
applications’ defaults 
untouched, create a publica¬ 
tion with the correct orienta¬ 
tion in Publisher, then 
choose Save As from the File 
menu. Select the Template 
option, then choose OK. 

Works 3.0for Windows 
opens new documents accord¬ 
ing to the printer defaults in 
effect at the time when the 
publication was opened. 

• If you want to switch the 
orientation for the active 
document, from the Page 
menu, choose Page Setup 
and then choose the Source, 
Size and Orientation tab. 

• To change global defaults for 
the printer while within 
Works, from the File menu 
choose Printer Setup and 
then choose the Setup option. 
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ZOOMING IN PRINT 
PREVIEW 

While in Print Preview 
mode in Word 6.0 for Windows, 
the default zoom control is 32 
per cent of the page size. To 
quickly change the scale to 100 
per cent without having to 
select from the zoom control, 
simply position the magnifying 
glass at the point you wish to 
view and click either mouse 
button. 

Graham Taylor 

Willetton, WA 

Editors’ Note 

The default zoom control 
depends on the number of 
pages you've chosen to view 
and on the size of the window 
that you’re running Word in. 
Nevertheless the hint is still 
valid. When you’re in Print 
Preview in Excel 5.0, click the 
left mouse button to switch 
between the current view and 
100 per cent magnification. 



COPYING STYLES IN WORD 
2.0 OR WORD FOR 
MACINTOSH 

I’ve found a solution to the 
vexed problem of using styles 
which exist in one Word for 
Windows 2.0 document in 
another. As far as I’m aware, 
the only method suggested so 
far is to use the Style dialog box 
and merge the styles of the 
document containing the 
desired style into the current 
document. Unfortunately, this 
is an all or nothing approach! 

All the styles are copied 
across, and the styles in the 
source document having the 


same name as those in the 
target document will overwrite 
those in the target document. 

What do you do if you want 
one style and don’t want to 
inherit the rest of the baggage? 

Q Open the document you’re 
working on. 

0 Open the document which 
contains the desired style. 

0 Copy a paragraph containing 
the style to the clipboard and 
close the document. 

O Back in the working document, 
paste the paragraph from the 
clipboard and then delete it 
(you don’t want the text, just 
the style). 

© If you look in the style window, 
you’ll notice the style’s been 
copied to your working docu¬ 
ment. 

Mark Ginnane 
Baulkham Hills, NSW 

Editors’ Note 

This tip will work for Word 
2.0 for Windows and for Word 
5.0 for Macintosh. In Word 6.0 
for Windows you can use the 
Organiser to copy a single 
style from one document or 
template to another. To save 
deleting the text, just highlight 
the end of paragraph marker 
and copy this to the clipboard. 
Remember all paragraph 
formatting including the style 
information is stored in this 
marker. 

This hint won’t work if the 
style in the target document 
already has the mime of the 
style being copied or if the style 
being copied is one of Word’s 
built-in styles. 



REBUILDING YOUR 
MACINTOSH DESKTOP 

I use an Apple Macintosh 
Ilsi, LC475, Powerbook 170 and 
PowerPC 6100/60 with System 7 
and the Microsoft Office pack¬ 
age and I’ve encountered 
problems when new disks give 
the error message ‘Initialisation 
Failed’ when the ‘Reverifying’ 
format stage is reached in the 
initial formatting of the disk. 

By re-inserting the disk 
while holding down the 
Command and option keys, a 
dialog box is displayed asking if 
you’re sure you’d like to rebuild 
the desktop file on the disk. 
After clicking OK, and when the 
rebuild has been completed, the 
disk is successfully initialised 
and appears as an untitled disk 
on the desktop. 

This also works for some 
disks which have crashed as 
the rebuild masks the bad 
blocks. 

Stephen Englert 
Gympie, Qld 
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Compose! 

Reply 

ReplyAli 

Forward 


Move | 

Delete 



t 

Previous 


Send |[ Check Names || Attach ]| Options 


Address 


Iq: 

Cc: 

Subject: 


ADAM:PMAI LSERYICE 


SERVICE MGR 


ACME NETWORK PROBLEMS 


PMAI L [ADAM] 

Please ca.ll Brian at ACME re network problems. UR<3 ENT 


10:25AM 


Your existing E-^feil software can now send urgent pager 
messages to people in tire field. Sales re^k service staff or <^p 

others can be instandy alerted, whenever tiury are needed. 

With Paging Mail Server, f^)m Link Telecommunications, 
you can either E-Mail or the message. 

Or simply elect to send urgent messages to a pager only. 

Once installed, you simply use your IH^^^Lmail 
software to prepare messages as normal, then type “PMAIL” 
plus the person’s name and the message is instarfB|§Sl|ged. 

Busy receptionists, secretaries, sales managers and help 
desk operators will enjoy the ease and>simplicity of Paging 
Mail Server. And know that the message will reach the 
receiver on both their PC and their pager. 

Paging Mail Server runs in the 
background and is fully compatible with 
Microsoft’s MS Mail. 

An Australian innovation from Link 
Telecommunications, Paging Mail Server 
is part of the Quantum range of products, 
which deliver wireless messaging to a world 
of computers. 

For more information on the benefits of paging gateways for 
your business, call Link Telecommunications on 1 800 038 008. 


□ "Vfes. Please send rr 
Mr/Mrs/Ms 


e information on Paging Mail Saver 


Company 


Type of Business 



Fax ( 


) 


MAIL TO - Marketing Department, 

Link Telecommunications 
Box 6290 St Kilda Road MELBOURNE 3004 
PHONE - 1 800 038 008 FAX - (03) 525 2190 


LINK 



























































Bono book from Dymocks 


T his month Communique members have the opportunity to increase their 
book collection through an exclusive offer from Dymocks book stores. 

To mark Edward de Bono’s recent visit to Australia (see interview, page 23, 
this issue) Dymocks is offering Communique members a free copy of his best¬ 
seller, Water Logic, with eveiy purchase of de Bono’s latest book, Parallel 
Thinking. In addition, if you purchase any other de Bono book or purchase a 
copy of Michael Hammer & James Champy’s Reengineering the Corporation or 
Ricardo Sender’s Maverick, you will receive a free copy of Water Logic. 

To take part in this exclusive promotion all you have to do is present your 
Communique membership card at any Dymocks store when purchasing any of 
the books listed above. 

In de Bono’s latest opus, Parallel Thinking ($19.95), the author contends 
that after 25 centuries it’s time to shift from Socratic thinking - the search for 
truth - to de Bono’s own style of thought - “design forward for value”. In his 
work de Bono claims that all problems which can be solved by analysis have 
already been solved, leaving only those which can be solved by ‘design’. 

Parallel Thinking is not a philosophical work, but a practical guide to thinking 
which can apply to both personal and professional life. 



In Reengineering the Corporation ($19.95), authors Michael Hammer and 
James Champy provide a how-to guide showing how, after a decade of 
restructuring and downsizing, of cutting costs and capacity, companies can re¬ 
invent themselves to become more competitive and productive. 

Maverick ($12.95) is the story of Ricardo Semler, who transformed his 
family company from a failing organisation on the brink of bankruptcy into one 
of Brazil’s most successful organisations. Taking over the reins at the tender 
age of 19, Semler achieved one of the most remarkable corporate turnarounds 
in history during the height of a savage Brazilian recession. 

When Communique members purchase either Parallel Thinking, 
Reengineering the Corporation, Maverick or any de Bono book from Dymocks 
they will receive Edward de Bono’s book, Water Logic, valued at $24.95. 

This offer is valid until Friday, September 30 or until stock runs out. There 
is a limit of one free book per purchase. 





20 0/o off multi-platform 
games magazine 

A year’s subscription to ACP Computer 
Publication’s new, fast paced games magazine, 
Australian Gamestar Magazine, is available to 
Communique members for more than 20% off the 
normal subscription rate. 

Gamestar covers all games platforms, 
including Sega, Nintendo, PC, arcade and hand 
held. The magazine includes comprehensive 
sections including reviews, cheat and tips pages, 
competitions, movie reviews and more. 

Ideal for any gamer and those just interested 
in one of the fastest growing areas of the 
entertainment market, Communique members 
can subscribe to Gamestar for just $35 a year. 

With the normal subscription rate $45, this 
represents a more than 20% discount. Please 
ensure you quote the following code “CPGM94” to 
qualify for the special rate. 

Subscription requests can be sent to: Reply 
Paid 674, ACP Subscription Services, GPO Box 
5252, Sydney NSW 2001. No postage stamp is 
required. You can also call on (02) 260 0000 or for 
those outside of Sydney, 1-800-252-515 (the call’s 
free!). 


V u 


For further information, contact ACP Fast 01 


(02) 260 0000 or fax (02) 267 4363. 


30 % off training for 
Windows apps 

Want to know how to really get the most from 
your Microsoft Wmdows products? Training 
software developer, Knowhow Solutions, is 
offering Communique members 30 per cent off its 
Microsoft Wmdows training software price for the 
remainder of 1994. 

This great deal includes Knowhow’s state of 
the art “Understanding” solutions training applica¬ 
tions, which cover a wide range of Microsoft 
Windows products. Included with the offer is 
Knowhow’s seven day money-back guarantee. 

For Communique members only, Knowhow’s 
“Understanding” software items - Understanding 
Word 6.0 for Windows, Understanding Excel 5.0 
for Windows, Understanding Powerpoint 4.0 for 


Windows, Understanding Mail & Schedule+ for 
Windows and Understanding Access 2.0 for 
Windows - are now only $85. In addition, 
Knowhow’s Understanding Office and 
Understanding Office Professional for Windows 
are available to Communique members for $220 
and $250 respectively until the end of the year. 

All of the above products have been released 
this year and are part of Australian-owned 
Knowhow’s comprehensive range of 25 titles 
which have been translated into five languages 
and sell throughout the world. 


For further 


in (02) 90S 7064 or fax on (02) 90S 9629. 


Knowhow 

training 


Big telephone 
book 


25 % off great big 
telephone book 

Australian software company, Owen Duffy & 
Associates, is offering Communique members a 
25 per cent discount on its Electronic Telephone 
Directory (ETD), an on-line multi-user directory 
for the Microsoft Wmdows platform which allows 
users to publish and maintain their own corporate 
telephone directory automatically. 

The software - which is currently in use at the 
Australian Customs Service, Commonwealth 
Department of Administrative Services, and the 
ACT Government - is designed to improve staff 
productivity. 

With corporate telephone directories reprint¬ 
ed several times a year, ETD saves on compilation 
and administration time, say its developers - and 
it saves paper. It can be updated daily and distrib¬ 
uted over a local area network. 

Currently available in two licence offerings, a 
single server 100 concurrent user licence costs 
$1200, while an unlimited corporate licence is 
priced at $8000. Owen Duffy & Associates is 
offering ETD to Communique members at a 25 
per cent discount on the above prices until the 
end of December.' 


ct Owen Duffy & Associates 
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Hot-FAX 

Communique members 
can dial (02) 611 4545 
from Sydney, (03) 414 
5280 if they live inside 
Melbourne or I 800 065 
630 from anywhere else in 
Australia to receive 
additional fact sheets on 
new products listed in 'In 
the Know'. Simply follow 
the spoken instructions 

Communique number; 
your fax number and your 
product choice as 
requested. 

Communique 
Technical News 

Free newsletter for 
developers; simply call 
HotFAX and choose the 
CTN option. 



New Communique Help Options 

Communique Help Options are an exclusive offer to 
Microsoft Communique members offering high quality 
support. 

Option I for Basic Support Option 2 for faster and more 
responsive support. To take-up either option, please 
complete the relevant section of the order form found 
between pages 40 and 41. 

Option 1. Support whenever you need it 

• Free Priority i 800 Desktop Support 

By phone, fax or mail. Cali anytime between 8am and . 
8pm (EST) Monday to Friday. 

• Fast Dial Direct Access 

Direct access to support on the most popular programs 
through exclusive Fast Dial numbers: Ward; Excel, ; 
Office, MS-DOS and Windows. 

• Half Price on Professional Products 

Support on Professional products is still at the reduced 
Communique member rate of $100: per incident, 
reduced from $200. 

All this support for $99 per year inclusive of your 
Communique membership. 

Exclusive Introductory Offer to existing Communique 
members until September 30, 1994 (offered to 
individuals only, not groups or companies): 

• Less than six months membership remaining: $25 

• Six months or more membership remaining: $50 


Option 2. Highly responsive help 


In addition to Microsoft's Free Priority I 800 Desktop 
Support and Fast Dial Direct Access, Option 2 includes: 

• Lodge a problem via Microsoft Connect 
(Bulletin Board) 

• Dedicated support representatives 

For all problems not lodged over the phone, a Microsoft 
representative will allocate resources to deal With your 
problem and follow it through to resolution. 

• Twice daily reports 

Members will receive twice a day up-to-date status 
reports on problems not immediately resolved, 

• Exclusive Discounts 

Members receive discounts on offline support tools, 
including subscriptions to TechNet. 

• Less than Half Price on Professional Products 
Support on Professional products reduced to $75 per 
incident from $200. 

• Automatic Updates 

Automatic mailing of major maintenance releases, 
including all major bqg fixes. 

All this support for $299 per year inclusive of your 
Communique membership. 

Exclusive Introductory Offer to existing Communique 
members until September 30, 1994 (offered to 
individuals only, not groups or companies): 

• Less than six months membership remaining: $120 

• Six months or more membership remaining: $240 










Order Form 


l 


To: Microsoft Communique 

Phone: (02) 870 2111 (Sydney area) 

Locked Bag 58 

(008) 25 7253 (outside Sydney) 

North Ryde NSW 21 13 

Fax: (02) 870 2285 


Do you wish to: 

A. Order a Microsoft Upgrade product? □ Please go to 2 

B. Renew your membership and order a Microsoft Upgrade product? □ Please go to 2 

C. Renew your Communique $40 membership only? □ Please go to 3 

D. Renew your Communique membership and add Options? □ Please go to 4 

E. Join only? □ Please fill in the application form between pages 8 and 9 of your magazine. 


Do you know the details of the produces) you wish to order? 

Yes O Please fill in the order box below. 

No □ Please refer to the upgrade information tables at the back of your magazine. Be sure 
to check the product number is correct and the price you’re quoting is taken from the 
‘Communique price’ column. 




Product 

Disk Size 

Part No. 

Price 

Quantity* 

Sub Total 






















*An individual is only entitled to upgrade one copy of each application installed on his/her computer at the discount price. 
+ If total order value is less than $100, a $9.95 postage plus handling fee applies. Please allow 4 weeks for delivery. 

My signature verifies that I own a previous version of the produces) which I am upgrading. 
As a member (or a renewing member) I am not required to return my original diskettes. 


My Communique number is [ | 

Do you wish to renew your Communique membership? No □ Please go to 5 

Yes □ Please go to 3 


and Handling 


1$ 9.95+1 


E 


3 

4 

5 


I wish to renew my Communique membership. 

I enclose my $40 one-year renewal fee. Please go to 


I wish to renew my Communique membership and add Option 1 at $99 

I wish to renew my Communique membership and add Option 2 at $299 

Please go to 5 

Mr □ Mrs □ Ms □ Miss □ Other_Surname_ 

Given Name_Company (if applicable)_ 

Street Address (not PO Box)_ 

Suburb _State_ Postcode 

Daytime Phone ( )_Evening Phone ( )_ 

Fax ( )_ 

Please indicate if the above is a new address: □ 



Payment Details 

I would like to pay by □ Bankcard □ Visa 

□ Diners Club □ Cheque 

Credit Card Number: 


□ Mastercard □ Amex 

□ Money Order 


Expiry Date:_/_ 


Cardholder’s Name: _ 

Cardholder’s Signature:_ 

Please allow 4 weeks for delivery of your membership card. Membership available in Australia only. Offer expires 31 December, 1994. 


Total Amount 
Enclosed 


$ 



















































Resource 1 Page 


Microsoft Publisher 2.0 
for Windows 

Briefly 

Microsoft Publisher Version 2.0 for Windows 
gives you all the tools you need to design 
professional-looking newsletters, brochures, 
flyers, and more - all in a few easy steps. 

Key features include 

• Create newsletters, flyers, brochures, 
banners, business forms, greeting cards, 
invitations, and more using the PageWizard 
design assistants or one of 35 profession¬ 
ally designed templates. 

• Enter text directly into the Publisher 
word processor or import text from 
major word processors such as Microsoft 
Word, Microsoft Works, or WordPerfect. 

• Styles can be defined for easy reuse - 
or import styles from any major word 
processor. 

• Ease-of-use features like Quick Demos, 
first-time Help, and Design Tips make sure 
you’re up and running quickly. Or, let Cue 
Cards coach you through the steps. 

• Layout Checker gives you important 
design tips for great-looking work. 

• 20 online views of PaperDirect specialty 
papers help you create perfect layouts 
every time. 

• Print Troubleshooter helps you print 
successfully. 

• Use WordArt to create special text effects 
for any TrueType font (20 fonts are included) 

• Tables can be created right from the toolbar. 

• Use Logo Creator Plus to design logos and 
other graphic emblems. 


•soft Publisher 2.0 



System Requirements 

• MS-DOS 3.1 or later, Microsoft Windows 
operating system version 3.1 or later. 

• 286 PC or higher; 4 Mb of memory. 

• Hard disk with 6 to 13 Mb of available space. 

• One 3.5” high-density (1.44 Mb) disk drive 
[3.5” low-density (720K) or 5.25" high-densi- 
ty (1.2 Mb) disks available separately with 
an enclosed coupon], 

• VGA or 8514/A graphics card, or compatible 
video graphics adaptor, and monitor (colour 
recommended). 

• Microsoft Mouse or compatible pointing 
device required (mouse recommended); 
printers, plotters, and networks supported 



Also available 

Microsoft Publisher Design Pack Version 
1.0 for Windows: Gives you an assortment 
of clip-art, templates, fonts and more! 

Use with Publisher to enhance your 
desktop publications. 

Upgrade Price 

Upgrade from any previous version of 
Microsoft Publisher for $120 
($90 for Communique members). 

Swap 

Trade up from any competitive desktop 
publishing package that has a RRP of 
greater than $100. 

Swap Price 

$120 ($90 for Communique members). 


by Microsoft Windows (no special network 
version required). 

Microsoft Press Books 

• Microsoft Desktop Publisher By Design 
You don’t have to be a professional designer 
to produce high quality publications quickly 
and effortlessly with Microsoft Publisher. 
This new edition is an invaluable 
tutorial/reference to the program, packed 
with examples and design ideas. 

Available from Penguin Books through 
book retailers. Dymocks offer Communique 
members 10 per cent off Microsoft Press 
Books. 







M 


Microsoft Access 2.0 for Windows (CCP)' 

New features include customisable Table Wizards, 
AutoForm, AutoReport, improved operability and 
consistency with Microsoft Office applications, increased 
developer controls such as OLE Custom Controls and 
Top N Queries and increased performance and 
improved connectivity, 

Format/Disk: 1.44Mb-3.5" 

Part Number: 077-05I-208A 

From Version: Access 1.0 or l.l 

Upgrade Price: $200 

Communique Price: $170 


Microsoft Access Developers Toolkit 2.0 

Microsoft Access Developers Toolkit (ADT) 2.0 
provides advanced tools to create powerful custom 
applications. Features runtime version of Microsoft 
Access 2.0 for royalty-free distribution of stand-alone 
Microsoft Access applications, Help compiler, Setup 
Wizard to create disks and compress files for 


Microsoft Access 2.0 database engine. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb -3.5" 

077-75I-200A 

Access Distribution Kit I. 

$295 

$265 


Microsoft Encarta 1994 

New features include enhanced speed, a newly designed interface, more links to 
provide easier access, current events and topics, hundreds of new photos and 
illustrations, new urban maps added to the atlas and more than 8 hours of sound, 
20 foot interactive timeline, custom charts and graphs. 



Microsoft Bookshelf 1994 

Includes updated versions of The American Heritage 
Dictionary, The Original Roget’s Thesaurus, The Columbia 
Dictionary of Quotations, The Concise Columbia 
Encyclopedia, Hammond Intermediate World Atlas, 

The People’s Chronology and The World Almanac and 
Book of Facts 1994. Also features sound, illustrations and 
video with over 80,000 spoken dictionary pronunciations 


the Windows operating environment. Includes helpful Wizards, Rushmore 
Technology, support for Dynamic Data Exchange and Object Linking and 
Embedding and AutoMigrate cross-platform compatibility. 

Format/Disk: 1.44Mb -3.5" 1.2Mb-5.25" 

Part Number: 215-851-020 215-850-020 

From Version: 2.5 

Upgrade Price: $60 

Communique Price: $30 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


CD-ROM 
086-052-0I5A 
1991, 92, 93 


Microsoft Cinemania 1994 

Includes the complete text of Leonard Maltin’s Movie and 
Video Guide 1994, containing more than 20,000 movie 
listings, the complete text of Roger Ebert’s Video Companion 
featuring reviews of over 1,150 films, Pauline Kael’s 5001 
Nights at the Movies, plus 1300 biographies, 100 additional 
new dialogue clips, 650 new motion picture stills and over 
1000 new biographical pictures. 

Format/Disk: CD-ROM 

Part Number: I94-052-005A 

From Version: 1992 

Upgrade Price: $80 

Communique Price: $50 


Microsoft FoxPro 2.6 for Windows Professional Edition 

Includes all the FoxPro 2.6 for Windows Standard edition plus the FoxPro for 
Windows; Distribution Kit allowing royalty free distribution of your FoxPro 
applications; Library Construction Kit allowing you to tap into C code and call 
FoxPro API and Client-Server Connectivity Kit allowing you to create client- 
server front ends for SQL databases. 

Format/Disk: 1.44Mb - 3.5" 

Part Number: 2I5I05I-260A 

From Version: Any version or platform of FoxPro 

Upgrade Price: $475 

Communique Price: $445 


Microsoft FoxPro for MS-DOS 2.6 Standard Edition 

Provides easy access to relational features for users and raw power for 
developers. It’s the fastest relational database management system (RDBMS) for 
the MS-DOS operating environment. Includes helpful Wizards, Rushmore 
Technology, catalogue manager and AutoMigrate cross-platform compatibility. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Pr ice: 
Communique Price: 


1.44Mb - 3.5" 
215-895-020 
FoxPro 2.5 





















Microsoft FoxPro for MS-DOS 2.6 Professional Edition 

Includes all the FoxPro 2.6 for Windows Standard edition plus the FoxPro for 
MS-DOS; Distribution Kit allowing royalty free distribution of your FoxPro 
applications; Library Construction Kit allowing you to tap into C code and call the 
FoxPro API and Client-Server Connectivity Kit allowing you to create dient- 

FormatlDisk 1.44Mb - 3.5" 

Port Number: 2I5I095-260A 

From Version: Any version or platform of FoxPro 

Upgrade Price: $475 

Communique Price: $445 


Microsoft FoxPro for MS-DOS 2.5 to 2.6 Distribution Kit upgrade 

Format/Disk 1.44Mb - 3.5" 1.2Mb - 5.25" 

Part Number: 215-695-020 215-699-020 

From Version: FoxPro Distribution Kit 2.5 

Upgrade Price: $60 

Communique Price: $30 


Microsoft FoxPro for Windows 2.5 to 2.6 Distribution Kit upgrade 

FormatIDisk 1.44MB - 3.5" 1.2Mb - 5.25" 

Pan Number: 215-651-020 215-650-020 

From Version: FoxPro for Windows Distribution Kit 2.5 

Upgrade Price: $60 

Communique Price: $30 


Microsoft Mail Remote Client 3.2 for Windows 

Features include Microsoft Mail Selector, offline reading and creating of mail, 
Microsoft Multitasking Message Transfer Agent (Dial-in Server) allowing modem 
pooling and multiple concurrent dial-in sessions, pre-written modem scripts 
making it easy to use more than 50 popular modems, and the ability to send and 
receive mail while working in other tasks. 

FormatIDisk 1.44Mb & 1.2Mb - Dual 

Part Number: 068-250-320A 

From Version: Microsoft Mail 2.x or 3.0 Remote Client for MS-DOS 

Upgrade Price: $90 

Communique Price: $60 


Microsoft Mail 3.0 Remote Client for MS-DOS 

Microsoft Mail Remote Client lets the user create, send and review messages in 
batches to save on telephone costs. Features include background message 
transmission and powerful scripting capabilities. 

FormatIDisk: 1.44Mb & 1.2Mb - Dual 

Part Number: 068-299-300A 

From Version: Microsoft Mail 2.x Remote Client for MS-DOS 

Upgrade Price: $90 

Communique Price: $60 


Microsoft Money 3.0 

New features include New Wizards to Facilitate Planning, 
including a Loan Calculator, Mortgage Planner, Savings 
Calculator, Retirement Planner, and Interest Estimator. 
Also includes Investment Tracking and Compatibility with 
the 1994 Australian Taxation Office Tax Table. 
FormatIDisk: 1.44Mb - 3.5" 

Part Number: 105-051-300AA 

From Version: 1.0 - 2.0 

Upgrade Price: $55 

Communique Price: $25 


Microsoft Mouse Driver 9.0 

Locate your pointer to the centre of the screen, wrap your mouse pointer around 
the screen, magnify what is under the pointer and Snap the pointer to default 
buttons on a dialogue box. Also includes a two minute demo called “Meet the 
Mouse” showing you how to make best ergonomic use of your mouse and 
software. 

FormatIDisk 1.44Mb - 3.5" 

Port Number: I35-095-294A 

From Version: 1.0 - 8.2 

Upgrade Price: $30 

Communique Price: $20 


Microsoft Access 2.0 upgrade for Office for Windows (CCP)' 7 

Allows you to add Microsoft Access 2.0 for Windows to your Office 4.2 Standard 
Edition for Windows suite, thus creating the Microsoft Office 4.3 Professional 
Edition for Windows. 

Format/Disk 1.44Mb - 3.5" 

Part Number: 077-05I-208A 

From Version: Office for Windows 4.2 Standard Edition 

Upgrade Price: $145 

Communique Price: $ 115 


Microsoft Office 4.2 for Windows (CCP) 7 

A collection of full-featured products that work alike and work together as if they 
were a single program, taking you well beyond the usual approach to ease of use, 
integration, and custom solutions. Includes Microsoft Excel 5.0 for Windows, 
Word 6.0 for Windows, PowerPoint 4.0 for Windows and a Microsoft Mail Client 
Licence. 

Format/Disk 1.44Mb-3.5" 1.44Mb-3.5" 

Pan Number: 02I-05I-462AA 02I-05I-463AA 

From Version: Office 1.0 - 3.0, Any version of Works 

Any version of Word, 

Excel, PowerPoint or 
Access for Windows 


Upgrade Price: 


$425 


Microsoft Mail 3.2 for PC Networks Server 

Includes dial-in support station function for MS-DOS and Microsoft Windows 
Remote Mail users using normal telephone or X.25 communication links, 
advanced administration facilities for automatically moving users between Post 
Offices, Message Size Restriction and remote e-mail software for Windows-based 
workstations allowing you to keep in touch when you're away from the office. 
Format/Disk: 1.44Mb & 1.2Mb - Dual 

Part Number: 068-099-320Z 

From Version: Microsoft Mail 2.1C or 3.0 for PC Networks Server 

Upgrade Price: $495 

Communique Price: $465 


Communique Price: $395 


Microsoft Office Professional 4.3 for Windows (CCP) 

A collection of full-featured products that work alike and 
work together as if they were a single program, taking you 
well beyond the usual approach to ease of use, integration, 
and custom solutions. Includes Microsoft Excel 5.0 for 
Windows, Word 6.0 for Windows, PowerPoint 4.0 for 
Windows, Access 2.0 for Windows and a Microsoft Mail 
Client Licence. 

Format/Disk 1.44Mb-3.5" 1.44Mb -3.5" 

Pan Number: 269-05I-436AA 269-05I-437AA 

From Version: Any version of Word, Any version of Works 

Excel, Access or 
PowerPoint - or 
Office to version 3.0 
$540 


Upgrade Price: 
Communique Price: 


$510 






















Microsoft PowerPoint 4.0 for Windows (CCP) 

New Features include Cue Cards providing Step by Step 
instructions for most common presentation scenarios, Tool 
Tips teaching the function of each Toolbar button, right 
mouse button shortcuts, AutoContent Wizard, full drag and 
drop, presentation tips, organisation chart function, shared 
tools and consistency with other Microsoft Office 
applications. 

1.44Mb - 3.5” 

079-051-427A 
10-3.0 
$200 



Format/Disk 
Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


$170 


Microsoft Project 4.0 for Windows (CCP) 5 

New features include Planning Wizards to provide you with helpful tips, Gantt 
Chart Wizards, Cue Cards to get you up and running fast, Object Linking and 

Calendar View, a drawin 
Applications standard m 
Format/Disk: 

Part Number: 

From Version: 

Upgrade Price: 
Communique Price: 

layer on the Gantt Chart and Visual 1 
aero language. 

1.44Mb - 3.5" 

076-05I-I20A 

1.0-3.0 

$300 

$270 

Basic for 

Microsoft Publisher 2.0 

— 


sign assistants, 35 professionally 


designed templates, mor 

e than 100 border designs, Word Art 


special text effects, Microsoft Draw, more than 125 ClipArt 


images, built-in help, quick demos, Design Tips and Cue 

Tknhllnhnn 

Cards helping you to crs 

sate professional looking newsletters, 

rmSIlfin 

brochures, banners, business cards and forms, greeting cards 

! UUllUllUI 




Format/Disk: 

1,44Mb - 3.5" 360k -5.25" 


Part Number: 

164-051-200Z I64-050-200Z 


From Version: 

1.x 


Upgrade Price: 

$120 


Communique Price: 

$90 


Microsoft Publisher for Windows Licence Pack** 


Format/Disk: 

MLP 


Part Number: 

I644050-200A 


From Version: 

1.x 


Upgrade Price: 

$100 


Communique Price: 

$70 



Microsoft Windows 3.1 

The most popular graphical user interface. Features include new Express Setup, 
Easier Configuration, common dialogue boxes, easier and faster File Manager, 
faster printing and higher output quality with scalable TrueType font technology, 
increased system speed and reliability and new StartUp group. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb - 3.5" 
050-031-450A 
286, 386,2.1-3.0 
$100 
$70 


Microsoft Windows 3.11 for Workgroups Addon 

New features include Microsoft at Work Fax software; the first PC-based 
implementation of Microsoft At Work technology, local hard disk access up to 
50% faster, increased network performance, support for Windows NT Advanced 
Server, improved protocol support, enhanced security and support for 8-way 
conversations in Chat 

1.44Mb - 3.5" 

207-651AV311 

Windows 3.1, Windows for Workgroups 3.1 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


$119 

$89 


Microsoft Word 6.0 for MS-DOS 

one quick step, one step formatting - just click 
bold, italic, or underlined and change fonts. Drag and Drop 
checker and Print Merge Helper and new envelope and labe 


numbering, inserting a table in 


Format/Disk- 
Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


720K - 3.5" 1.2Mb-5.25" 

034-095-600AA 034-099-600AA 

Word I.0-5.5 for MS-DOS 

$105 

$75 


Microsoft Word 6.0 for Windows (CCP) 1 

New features include AutoCorrect, AutoFormat, Auto Text, I 
100 Level Undo and Redo, ToolTips, Tabbed dialog boxes, 

Table AutoFormat, Object Linking and Embedding (OLE) 
version 2.0 support, shortcut menus, background printing 
and shared tools, toolbars, top-level menu structures and 
proofing modules with other Microsoft Office applications. 

Format/Disk 1,44Mb - 3.5" 

Part Number: 059-151-112AA 

From Version: Word 1.0 - 2.0 for Windows 1.0 - 6.0 for MS-DOS 

Upgrade Price: $200 

Communique Price: $170 


Microsoft Works 3.0 for Windows (CCP) 3 

New features include Drag and Drop text and objects editing, Object Linking and 
Embedding (OLE) 2.0 support, Cue Cards giving on-screen, step-by-step 
instructions for common tasks, customisable toolbars with more toolbar button 
options, ToolTips on all toolbars, 40 AutoStart Templates for home, small 
business, and education, new wizards and multiple dictionary support. 
Format/Disk: 1.44Mb-3.5" 1.2Mb -5.25" CD-ROM 

Part Number: 070-05I-303AA 070-050-303AA 070-052-300A 

From Version: Works for MS-DOS 1.0 - 3.0 Works for Windows 


Upgrade Price: 
Communique Price: 


2.0 

$120 

$90 


Microsoft Works 3.0 for MS-DOS 

New features include template library, Works Wizards interactive help, personal 
daily calendar, toolbar, 3-D dialog boxes and colour text, word count, built in 
footnotes and endnotes, larger spreadsheet, autosum, best fit column width, up to 

additional number formats. 


Format/Disk 
Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


1.44Mb-3.5" 1.2Mb -5.25" 

070-295-300Z 070-299-300Z 

1.0 - 2.0 for MS-DOS 

$105 

$75 


Microsoft Works for MS-DOS Licence Pack** 

Format/Disk MLP 

Part Number: 0704099-300A 

From Version: 1.0 - 2.0 for MS-DOS 

Upgrade Price: $85 

Communique Price: $55 

























Microsoft Excel S.O for Macintosh and Power Macintosh (CCP) 

Features include Drag and Plot, AutoFilter, shortcut menus, Scenario Manager, Tip 
Wizard, Automatic subtotals. Pivot Table, Microsoft Query, Workgroup Toolbar, 
Visual Basic for Applications, OLE Automation and On-sheet Controls. 

Part Number: 065-096-688A 

From Version: 1.0 

Upgrade Price: $200 

Communique Price: $170 


Microsoft FoxPro 2.5 for Macintosh Professional 

The fastest PC/Mac database product in the world. 

Features include compatibility with FoxPro 2.0 & the xBase 
Language, Cross Platform Compatibility, Integrated 
Multi-User Functionality and Increased System Capacities. 
Includes FoxPro 2.5 for Macintosh, Distribution Kit for 
Macintosh, Library Construction Kit and Client-Server 
Connectivity Kit. 

Part Number: 2I5I096-250A 

From Version: FoxBase+ for Macintosh 

Upgrade Price: $475 

Communique Price: $445 


Microsoft Office 4.2 for Macintosh 
and Power Macintosh (CCP) 

A collection of full-featured products that work alike and 
work together, taking you well beyond the usual approach 
to ease of use, integration, and custom solutions. 

Includes Word 6.0 for Macintosh, Excel 5.0 for Macintosh, 

PowerPoint 4.0 for Macintosh and Mail 3.1 for Macintosh 
workstation licence. 

Part Number: 02I-096-425AA 

From Version: Any version of Word, Excel or PowerPoint for 

Macintosh 
$425 
$395 


Upgrade Price: 
Communique Price: 



From Version: 
Upgrade Price: 
Communique Price: 


$190 


Microsoft Mail 3.1 for AppleTalk Server 

Features include easy-to-learn and easy-to-use graphical interface, Global Address 
List, Personal Address Book, standard and custom forms to communicate quickly, 
easily, and consistently, powerful integration with Microsoft Word, Microsoft 
Excel, and other applications, An extensive suite of available gateways and 
automatic directory synchronisation between Microsoft Mail servers. 

Part Number: 067-096-310A 

From Version: 2.0 or 3.0 

Upgrade Price: $195 

Communique Price: $165 


Microsoft Word 6.0 for Macintosh 
and Power Macintosh (CCP)' 

New features include Tool Tips, 100 level Undo and Redo, 
Table Auto Format, Word Basic, Auto Correct, Auto Text, 
Wizards, Forms, Revision Marking and OLE support. 

Part Number: 034-096-769AA 

From Version: 1.0 

Upgrade Price: $200 

Communique Price: $170 


Microsoft Works 4.0 (CCP) 8 

New features include better speed and performance than Works 3.0, Object 
Linking and Embedding (OLE) 2.0 technology, Paint tools from the tools palette, 
calendar with daily, weekly and monthly views of appointments, a To-Do list, 
address book, True Type fonts, 30 clipart images, QuickTime support, 4 new 
Wizards, presentation graphics and report creator. 

Part Number: 070-096-4IOAA 

From Version: 1.0 

Upgrade Price: $120 

Communique Price: $90 


Microsoft Works for Macintosh Licence Pack** 

Format/Disk: MLP 

Part Number: 070-4096-400A 

From Version: 1.0 

Upgrade Price: $100 

Communique Price: $70 
























Microsoft Fortran 5.1 

Features include automatically generated scroll bars, drop-down menus, resizable 
windows, enhance your programs with custom child windows, help files, and 
application icons, run programs in the background while you graph previous 
results, write reports in other applications on the same PC, integrated editor, 
project database and Source Browser, on-line help and Microsoft CodeView 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 


720K-3.5" 
005-045-510A 
1.0 
$155 
$125 


360K- 5.25" 
005-044-510A 


Microsoft Visual Basic 1.0 for MS-DOS Standard Edition 

Brings the productivity of visual design and event-oriented programming to the 
MS-DOS operating system. Features include visual design tools, intrinsic multiple¬ 
mode design, form designer, event-driven code, structured language, uses 
EMS/XMS memory, built-in mouse support for end-user .EXE files and common 
dialog toolkit. 


Format/Disk: 

Part Number: 

From Version: 

Upgrade Price: 
Communique Price: 


1.44Mb-3.5" 1.2Mb-5.25" 

046-095-I00A 046-099-I00A 

Quick Basic 4.5 Basic Professional Development 

System 1.0 - 7.1, Visual Basic 1.0 or 2.0 for Windows 

$179 

$149 


-^Micfosoft Fortran Powerstation 

A tool for building and debugging MS-DOS-based 32-Bit 
FORTRAN Applications and static libraries in an integrated 
Windows environment. Features include 32-Bit MS-DOS 
extended Executables, Fortran Visual Workbench, Full 32-Bit 
Graphics support, Downsizing VAX and IBM mainframes, 
Fortran 90 support, Windows hosted debugger and virtually 
unlimited capacity for large arrays. 

Format/Disk: 3.5" 5.25" 

Part Number: 250-051-I00A 250-050 

From Version: Any Fortran 

Upgrade Price: $320 

Communique Price: $290 



Microsoft Macro Assembler 6.1 

Write code for the MS-DOS, Windows and Windows NT platforms. Includes all 
the developer support tools that come in other Microsoft professional languages, 
can be integrated into the Programmer's WorkBench (PWB) of any other 
professional language, full support for 32 bit code development, write/port MASM 
code to the Windows NT environment (in conjunction with the Win32 SDK). 
Format/Disk: 720K-3.5" 360K-5.25" 

Part Number: 0I6-05I-6IIA 0I6-044-6IIA 

From Version: 1.0 

Upgrade Price: $125 

Communique Price: $95 


Microsoft Visual Basic 1.0 for MS-DOS Professional Edition 

Features include integrated ISAM database, a charting and presentation graphics 
toolkit, financial toolkit, fast alternate math toolkit, matrix math toolkit, MOVE 
overlays, Microsoft Source Code Profiler, 80386/486 optimisations, Form designer, 
Common dialog toolkit and hypertext-base Help 
Format/Disk: 1.44Mb-3.5" 1.2Mb-5.25" 

Part Number: 203-095-I00A 203-099-I00A 

From Version: Quick Basic 4.5, Basic Professional Development 

System 1.0 - 7.1, Visual Basic 1.0 or 2.0 for Windows 
Upgrade Price: $325 

Communique Price: $295 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

* On products listed in the Communique upgrade pages. 

* Includes Excel 5.0, PowerPoint 4.0 and a copy of Word 6.0 
for Windows. 

** Licence Packs do not contain disks or documentation. 

~ 1 Compliance checking: requires previous version of Word. 

■' Compliance checking: requires previous version of Excel. 

3 Compliance checking: requires previous version of Works. 

'• Compliance checking: requires previous version of PowerPoint. 

5 Compliance checking: requires previous version of Project. 

" h Compliance checking: requires previous version of Access. 

' Compliance checking: requires previous version of Office. 

8 Compliance checking: requires previous version of Works. 


Microsoft Visual Basic 3.0 for Windows Standard Edition 

Features include Access l.l database engine, new data control to build database 
front ends without writing any code, text box, picture, check box, label and image 
controls are now data aware, Object Linking and Embedding (OLE) 2.0 
automation, common dialogue control, over 20 Custom Controls, Toolbar and 
Setup Wizard. 

Format/Disk: 1.44Mb-3.5" 1.2Mb-5.25" 

Part Number: 046-05I-300A 046-050-300A 

From Version: Visual Basic Standard 1.0 or 2.0 for Windows and 

Visual Basic for MS-DOS version 1.0 Standard 


Upgrade Price: $99 

Communique Price: $69 


From Version: Quick Basic version 1.0 to 4.5 

Upgrade Price: $199 

Communique Price: $169 


Microsoft Visual Basic 3.0 for Windows Professional Edition with ODK 

Includes all features of Visual Basic 3.0 for Windows Standard Edition plus more 
ODBC drivers, 8 object Programmatic data access object layer, Crystal Reports 
for Visual Basic, Report control, more data aware controls, Outline control, 
Custom Control Development Kit, over 40 plug and play custom control 
components and the Office Development Kit. 

Format/Disk: 1.44Mb - 3.5"CD 1.2Mb - 5.25"CD CD 

Part Number: 203-85I-300A 203-8S0-300A 203-052-300A 

From Version: any version of Visual Basic Professional for Windows 

or Visual Basic for MS-DOS Professional 
Upgrade Price: $180 

Communique Price: $150 


From Version: 

Upgrade Price: 
Communique Price: 


any version of Visual Basic for Windows Standard 
Edition or Visual Basic for MS-DOS Standard Edition 
$490 
$460 


Microsoft Visual C++ 1.5 for Windows 

New features include Microsoft Foundation Class 2.5 including classes for ODBC 
and OLE 2.0 with approximately 27,000 lines of C++, AppWizard, highly 
integrated visual development system, easy migration path, easy to learn, now 100 
percent Windows-based, Wizards, extensive online documentation, sample code 
and on-line help and the smallest and fastest executables. 


Format/Disk: 

Part Number: 

From Version: 
Upgrade Price: 
Communique Price: 
From Version: 
Upgrade Price: 
Communique Price: 


CD-ROM 
048-052-150A 

Microsoft Visual C++ 1.0 Professional 

$169 

$139 

C 7.0 

$319 

$289 


From Version: 

Upgrade Price: 
Communique Price: 


Microsoft Visual C++ 1.0 Standard, C l.x - 6.0, 

Quick C for Windows 

$419 

$389 












































&Save 


IBM & COMPATIBLES 


Microsoft Word 6.0 for MS-DOS 

Makes it easier to do every day tasks like creating labels, writing form letters, and 
adding bullets, symbols, and borders. Check you grammar. Make your text bold, 
italic, and underlined, or change formats just with one click on the new ribbon. 
Features include automatic bullets or numbering, Drag and Drop text editing, 
grammar checker, TrueType fonts and envelope and label macros. 

Format/Disk: 1.44Mb - 3.5" 1.2Mb - 5.25" 

Part Number: 034-095-600AA 034-099-600AA 

From Version: Any competitive wordprocessing package with an 

RRP greater than $400 
Swap Price: $105 

Communique Price: $75 


Who says only people with Microsoft 
products can upgrade? 

Now you can move up from your non-Microsoft product thanks to 
our competitive Trade-Ups. Simply find if your current product 
qualifies to be traded up and note the price. Then fill in the upgrade 
order form, as you would normally, and send together with all your 
disks from your current product. Communique members receive 
their discount, of course! These swaps are also available from your 
local Microsoft reseller. Only one swap available per member. 


MACINTOSH 


Microsoft Office 4.2 for Macintosh and Power Macintosh 

Microsoft Office 4.2 for the Macintosh comes with four business applications in 
the one package. Includes the latest release of Word 6.0 wordprocessor, Excel 5.0 
spreadsheet, PowerPoint 4.0 presentation package and a Mail 3.1 Workstation 

Part Number: 02I-096-420AA 

From Version: Any competitive Macintosh wordprocessing, business 

graphics, or spreadsheet package with a RRP greater 
than $400 or any version of Claris Works 
$545 
$515 


Swap Price: 
Communique Price: 


Microsoft Works 3.0 for Windows 

Works for Windows is the integrated application that allows Windows users with 
little or no computing experience to get their daily computing tasks done quickly 
and easily. It offers the complete set of tools, word processor, spreadsheet, 
database and communications, for professional correspondence, envelopes and 
labels, tracking personal and professional contacts, communicating with other 
computers, financial analysis and more. These tools are easy to learn, all work 
alike, and work easily together. 


1.44Mb -3.5" 1.2Mb-5.25" 

070-051-300AA 070-050-300AA 

Any competitive integrated package with an RRP 
greater than $100 
$120 


FormatIDisk: 

Part Number: 

From Version: 

Swap Price: 

Communique Price: $90 

■imun.M! 

Microsoft Excel 5.0 for Macintosh 
and Power Macintosh 

Microsoft Excel 5.0 for Macintosh is the spreadsheet that 
works the way you want to, so your work is easier. 

Features include Drag and Plot, AutoFilter, Shortcut Menus, 

AutoFormat, customisable Toolbar, Chart Wizard, 

Workbooks, Scenario Manager, System 7 compatibility, 

Pivot Table, Visual Basic for Applications, OLE Automation 
and Automatic Subtotals. 

Part Number: 065-096-690A 

From Version: Any competitive Macintosh spreadsheet with ar 

greater than $400 

$200 



Swap Price: 
Communique Price: 


$170 


Microsoft Project 3.0 for Macintosh 

Microsoft Project for the Macintosh is the latest release of the popular business 
planning tool for planning and managing projects. Features include Customisable 
Toolbar, Customisable views, menus, tables and charts, consistency with other 
Microsoft applications, monthly calendar reports, multi-page print preview, fit to 
page printing and Resource graphs. 

Part Number: 076-096-300Z 

From Version: Any competitive Macintosh project management 

package with an RRP greater than $400 
Swap Price: $300 

Communique Price: $270 


Microsoft Word 6.0 for Macintosh and Power Macintosh 

Microsoft Word 6.0 is the latest release of the world’s best selling wordprocessor 
for the Macintosh. Features include customisable toolbar, Drag and Drop editing, 
grammar and spelling checkers, text annotation, charts, tables, drawing, columns, 
Equation Editor, Tool Tips, 100 level Undo and Redo, Table Auto Format, Auto 
Correct, Wizards and integration with Microsoft Excel. 

Part Number: 034-096-767AA 

From Version: Any competitive Macintosh wordprocessing package 

with an RRP greater than $400 
Swap Price: $200 

Communique Price: $170 


Microsoft Works 4.0 for Macintosh 

Microsoft Works for Macintosh is the integrated application that allows you to get 
your daily computing tasks done quickly and easily. Works offers a complete set of 
tools including word processing, spreadsheets, database, drawing and 
communication tools. Works also includes a calendar, a To-do-list, an Address 
Book, presentation graphics, Wizards, clipart and more. 

Part Number: 070-096-400AA 

From Version: Any competitive Macintosh integrated package with 

an RRP greater than $100 
Swap Price: $120 

Communique Price: $90 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 

























COAMJNIQUE 


Support 


Consulting 



MICROSOFT SUPPORT NETWORK 

CONNECT SERVICE 

24 hours, 7 days a week (02) 878 5200 

Self help. Browse and download device drivers, technical application notes and helpful articles. 

PRODUCT SUPPORT SERVICES 

8.00am - 8.00pm Monday - Friday (Eastern Standard Time) 

Product Support Services provides post-sales technical help in two categories: 

1. Standard Support - where you need help because you’re having a problem installing a 
new product, or you believe your problem is being caused by a bug in the product. This 
service is free of charge (except for the cost of a local call). 

(02) 870 2113 (Sydney area) or I 800 817 328 (outside Sydney area). 

2. Priority Support - where you want to know how to do something with a product. This 
service may attract a charge per problem, depending on your Communique membership 
level, and the type of product for which you need help. 

(02) 870 2133 (Sydney area) or I 800 808 532 (outside Sydney area). 

When you phone for Standard or Priority support, you will be connected to an 
automated call routing system where you use your phone’s keypad to: 

• enter your Communique number and PIN for verification 

• select the service you require (for example help with an Excel problem). 

This system will automatically route you to the right person to handle your problem, 
based on the service you select. If you’re unsure of the service you need, the system allows 
you to listen to a menu of available services. Alternatively, you can take up one of the new 
Communique Help Options. For more details, refer to page 40. 

MICROSOFT CONSULTING SERVICES 
8.30am - 5.30pm (Eastern Standard Time) 

Tim Watson, Manager MCS Australia 
Telephone (02) 870 2200 or fax (02) 805 1108 
MCS provides high-level information technology consulting services to large businesses and 
corporations. Contact MCS for IT planning, client-server systems design, custom development, 
networking and applications support. 


Sales 


The Institute 


Microsoft 

Suggestion 

Box 

Please send your 
suggestion direct to 



MICROSOFT SALES INFORMATION CENTRE 

9.00am - 5.00pm (Eastern Standard Time) 

Telephone (02) 870 2111 (Sydney area) or I 800 257 253 (free outside Sydney) 

The Sales Information Centre provides pre-sales information, upgrade services and answers 
enquiries about Microsoft policies, procedures and Communique, including the new Help 
Options. 

MICROSOFT INSTITUTE OF ADVANCED SOFTWARE 
TECHNOLOGY 

9.00am - 5.30pm (Eastern Standard Time) 

Telephone (02) 870 2250 or fax (02) 870 2255 

Microsoft always welcomes your suggestions on how service can be improved. 

We’d like to hear how we can provide you with better software, services and support. 
(If you need more space or don’t want to cut up your magazine, kindly photocopy or 
use a separate sheet of paper.) 


Microsoft: 

Communique Manager 

Microsoft 

PO Box 91 

North Ryde NSW 2113 


The suggestion of the month we publish in Your Say will earn the sender a copy of 
the Microsoft TrueType Font Pack! 














A re yOuin^.^uanclary about 
- V what computer training „ 
your company should bfc 
doing? 

Does your current system 
need updating to incorporate 
the latest technology?, v . ■'# 

What cqyfse or program 
would dovetail with your 
company’s needs... etc. etc. 

We can help jjgtlpuf't 
together the pieces. With just 
one phone call we can put ycftfr 


mind at rest and if needed * 
provide acoursetostlit you or 
yodr cojrpany from ^asic ten 1 
advanced. 

Afhcourses are constantly * * 
‘ nftrnitoaed to feeeptherrtup to*. 
datoVith the latest , , ,, 

‘ development! and 'tatemltiopdl 
standards. . 

- IWewill be happy fo put the. 


20% discount for Communique members on the following 
Drake Training scheduled courses: 

•Excel Introduction. "Windows Introduction. 

•Excel Advanced. ‘Windows Advanced. 


•Word for Windows 
Introduction. 


•Powerpoint. 

•Project for 
Windows. 


•Word for Windows 
Advanced. 


•Access, Introduction 
and Advanced. 


Let us put together a training program 
just for you or your company 


MELBOURNE 

( 03 ) 650 5277 


SYDNEY 
( 02 ) 929 0100 


BRISBANE 

( 07 ) 229 3827 


ADELAIDE 
( 08 ) 212 4141 


PERTH 

( 09 ) 321 9911 






New Windows NT grows 
your business 

(without even trying). 


MAKE YOUR BUSINESS MORE 
responsive, flexible and profitable with 
the new Microsoft® Windows NT 
Workstation and Windows NT Server 3.5. 

You’ll grow with the improved 
performance, communication, reliability 
and ease of use only Windows NT 
provides. Plus, you’ll also have the 
opportunity to really branch out with 
the Microsoft suite of Server products - 
which provide databasing, mainframe 
connectivity and systems management. 

* By 1997 Microsoft Windows 
NT will be the fastest growing 
and largest unit volume server 
operating system. 9 

(Gartner Group Paper, June 1994) 


Scalable power. Making I.T. easier. 

Windows NT allows you to start 
small and grow onto machines with 
more processing power than a main¬ 
frame. Initial purchase costs can be very 
low, plus it allows you to grow solutions 
as you need them. 



Cost effective. 

^Our options were clear. 
We selected a Microsoft 
Network and saved $400,000 
on a project that was to cost $1.9 million. 
Plus, we’ve ended-up with a better, more 
flexible solution} 


(Don O’Shea of Newcastle City Council.) 


A SIMPLE, COMPREHENSIVE, 
AFFORDABLE STRATEGY. 

The combination of Windows NT 
Workstations with Windows NT 
Servers provides a better alternative to 


the expense of multiple operating systems, 
development tools and administration 
tools, as well as all their associated devel¬ 
opment and support costs. 

Networking, Netware 
AND COMMUNICATIONS 
MADE EASIER. 

The built-in networking 
of the new Windows NT 
makes communications easier, better and 
more cost effective thanks to self-config¬ 
uring TCP/IP networking and more 
efficient use of expensive wide area links. 

Plus, to make working with, or 
migrating from a Netware™ environ¬ 
ment simple, Windows NT 3.5 also 
introduces Client Services for Netware, 
the Gateway Service for Netware, and 
the Netware Migration Tool. 



Secure. 

The certifiable user-level security of 
NT guarantees the highest 
level of security - from the 
server all the way through to 
individual files on each 
workstation. 


Windows 



32 bit Windows applications are 
the future in computing, and Windows 
NT allows you to have them n 
Just imagine your J 
increase in productivity 
when data manipulatio 
and data transfers occur 
at twice the speed, and 
multiple activities are performed at the 

And you won’t have to wait long to 



find out — 32 bit versions of Microsoft 
Excel and Word will be available soon. 

The complete solution. 

While Windows NT 3.5 is easy to 
use, Microsoft Certified Professionals 

Microsoft are best q ualified to 

on Microsoft products. 

For systems integration services and 
ongoing support on Microsoft Systems 
products, Microsoft Solution Providers 
provide the best, most NHCfOSOft 
experienced advice. H'lMilTIJiIH'Il'MH 



Microsoft 

Making it easier 





















